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22 W2 71950l AEF Al(Generative A)E 2-gsto] F1E AlZkstaL Qlok, shATE An)
A2 Fael o] o] /Y E= Yol ATF E8-E= AS AEl dF
Hop 240 2 grolElct, o]t A4S daie]E 7|9 (algorithm aversion) &
(Castelo et al,, 2019). LR %= 7]Jo] FaL A|Zte] HE Al &85h= ol f= FAL7? A4
P AIE Z-85Hd AIZHA] v gk ofuet 44 HIE e U 4= glo] g o FuE AAE 4
AtH(Shah et al., 2020), webA] AdY A= ABHF AF v FaLE SH[RPA] FAH O Q14
2 5 Qe A ARl Rt A4S KAs) kel Wu & Wen, 2021: Campbell et al., 2022
Briins & Mei B ner, 2024).

7IgEel mlsl Blde DAY 35 7o) BAAE Al B8t B9 o7l E Al S
SHAINE A E ATS 53 Fal o] vl dgre] Ayt Qlof dubae® a1 ofito] At H] <
2] GA7F AR 9o E8A]0] ] =2 ZAlo|th(Arango et al., 2023), E3F, B]GE] WAL} ¥
7ol ALAA U AT -2 A A oY At -3 AR T ARtk S 18 ), A%
Zgol ol e At e &

_]
=
IE o At ow Agdt 4= Qlk(Arango et al,, 2023), wHebA S HGY 7| 9 g 7|

Hat7] flsf AR A ojuAE Z-gRithd 75| Hads B

o A A ATS SHE%F ek AR YAl Ho] WME] g 4 9l Aol
An|SE s st Hopol A 718 BT ALE QUAS ATEO] AT FEWL Ik, A

T} Q17+ Blwale] AH|RFY] 7B o= 2 A3} Zhou et al, (2022)= AE-S -3 AL 7|Ho|
B Y vA= A 02 Burt Lv & Huang (2024)2 AL 7&83) ¥ = 9= &

U3t MHIAE 715 AGAIA Asialetl, RIS 34 AulAE Agshs Aol = 715
Y7t FAHA R et ol 71F-E oftfel] &A| AT} AIolAl sl 1 71 R A Ae
o] &4 47) Wil Aoz yeh], o] AU el o] Al Bl AlF) Aol & B
ol AReltt, 71999 AFH ABIAE ARESlE LSS AHloA ot Zlo] FoIRlA] A7t

HABIL Yol A| & the AE S = A g S st 24 AHIAE HS 7RI

018



of7It}, 1} 7]5e} Zro] ApAle 7|t s FGRE HEAR, )4, AR )0l Fast 4
Aol 2H[AES AL 48] = AL oFA7HA] AlE|6HA] ¢hi= A SR HIth Arango et al.
(2023)> 34 s8] fl= AL 715 ZRl=E AEkRE Aol s AnjAse] FPH o7 QlAlstar
Trof wheh 7] o ERE Wopitkal Bugitt, =, 715 s Qlo] AIZF AWYEH 7| FAES] &
25 713 Aol Ueh= Aol

2 At f1ek ol A ArF Hargk el 7]y ddo] sk Ae-E BAskaA) o
o}, Al 7)o WAL aH|AE HA] AFS] 2 Zofoll A AAAE 1FAlso] AR B8 st

ok 2 7] GolA BEF AeAlsel B8H Farel tigt AdE g4 7ol ok ey

32

WAl Fef2E o]2of wEH, AgEES] Al et Q141 i g o] AIE tishe Bi=ol F3F
= 71-H(Sundar & Kim 2019). AFFES ATZF ZiH2A]o]al Aebdo] wrhal Wil o]d S54do] 14t
B o ATE sAAC R QAgeh v, Ale A Also] Wrkal QlAgtch(Holthéwer & van
Doorn, 2023). wehA], A7} &3}k o] @Al AFE ¢33 d= Al=lehar, A=kt 22 230
ARl AHE T t= daels 719 @S HRAth(Castelo et al,, 2019), o] A3 dA+tet =
2o HEe R, & Ak dlSo] agt Fal, oSo] AYE 715 Fare] disiAe= Aol Al
7F vbE FALE ES Akl 7159 B3 o AR o sith AL9] Hojd At FE o s <l
A(Kim et al., 2021) oS3} AT B2 Zopoll A= dare]Fo] 7t B ot Aoz Q14
Z0]7] "ot Grove et al., 2000; Jung & Seiter 2021), o|H F21} A1g) A1LE ujgtog
A= AIZF ARGE 715 Lol A date]E 719 @4do] HaAlzl= A e o] 24, A

Fag mast B,
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0
2
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o
ot
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2. 0125 i3

1) 7158 Z100M Al2| &&

Hlge] SAVE ALE 282 77 W2 ARe] ok A, Ale Higt glolEE 245t 7%

7Fs/dol w2 Bl 5= APk, olgS "R s Faet viAAE Y 4 Atk

S, vlid 3 olite] Ao ulgel Bl ALS Tge B AR WY v§S AT 4 Urk
(Arango et al., 2023). A, A A3 2L T AFS WA 1) AIS B B
3

whE §9la A 18-S FolRAE AU A AL 4 ok WAL, B Atk okt %
=

I A1) B BYE skl tied = ok oA, 7154 dlolE B4 S8l ielehd 33
A HARE Adshs T ek SRS AL, AAEE S, 7|F s Y

AtHGao & Liu, 2023). vHAEe.2 S Saf S d3star, Azt

o AHAE AT 4 Sl

+

st

T2y 715 Rl A ATS] 82 v R RS U eV Tk olE S0, Al
7F oI Mul Lo digh ARl e AlEshe AF PR ol Al w2 dEAel 3l

thal L7, ol= HlE Hio] 54
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Bl oA 7S] A4S HaRath 7] Rl oA FAsHE 497t Sty &
Huang, 2024), S8 7|97} 350k A5 A8 v Q7 A 2183 guct /)% o)wr) g

Sl Ago] Qi ol Ao] 7|5Ae] g £94 BEkE sl AEv} W] tEolthZhou et
al.. 2029), BHELo.R, A7 A2 7]5 B Qlgto] A2kt 7)5 et 770l 2 empathy)
2 9 Bejglor] 7|8 oEst we o YehithArango et al,, 2023). ol vlade] w7}
ATE 83K AL e o] A, ob7iKlE 71RAi5o] B QA 2ka 9]

~
HIE Q7)ol Wt ARl She o 2-8e o|2E Ikl Al Hdske 5 FA7t
H
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oM,
ot
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2) ME 9| AMZE|(Source credibility)

AEYY EAL AR A5E witte] 583 9k nXH(Ismagilova et al., 2020), &
5] R Yol gt AR =7t =545 AuAs Y FALE B AlFsk= AFFe] Atk Chaiken &
Maheswaran, 1980). ¢l o]&¢] T2 28K o AHof gt Jedt QAE dod= &
715 7HAH (Kelly, 1972), AZE7t =2 WAAES 952 Adstde o] UthGotlieb &
Sarel, 1991). A12|=7} =& ARG A= w7t e YRt o & A58E 7= Aor &

A 9)lth(Hovland et al,, 1953).

(UGO)E Al&sHA =JHA, AR A A== o] FasiftHLee et al., 2017), JAEFAA2 F
7 RAEA} R ARES K A%, 1 ABLAN FRekE AEol vt ) omst 71w
(Lou & Yuan, 2019), 7Hd QIEFAAL} QITF JISEFAAE v S uf, It AEFAA7E 7S
ASFUAEY § 52 AFEE dolon, 7MY AEFAA7E Z2s3 A28l ==
AZE A st Aog BuEgth(Yang et al, 2023), &HIA7E A6l UGCS] ol
22 o 9w} 2okl A ok Z713tHMuda & Hamzah, 2021), E
2, BAe] B0 W Beol 2uAEE AEA A ZHAUGO)N! Hal ofolA7} A
A Hch g =8 AFE HYtHHautz et al., 2014).
tllofEl 8] &fol F7Htell whet nt)of SAES 7IAF 2 B 24 v ojo] FHI=E AlASH=
4 d8]&3} QFAS(ADS o|AH T} o Wo] -85} QJthHofeditz et al., 2021), ZEHZE 2

N

131

4
P

AFskal AlFtehs A2 o o4 AZHEe] go] ohyal, Al F83% A & 4 Sl ot =
o sHAIRE AVF 7 s AT = Q7] wiEell A 2'l2 AlRde AEshs Jlol A
A 2838|211 Yk Chiang et al., 2022). £3] AA| AFAS w2 A wslA Hrlste] 29E s
7] ojefe: gullo|=( Held I TRy o] o)) FRl=r) SURtel whek Al Ee EHl=9 X9 o
FE sk o ol#eS 43 ithWhyte, 2020). o]&gt o] f-= 443 AlY
s A AU AR Zel2o] digh =8 o 78 Wk bl $83 8.910] ",
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3) Alof| CHSH AH|X} 14

ZI9ES AR AT T el Z8staL Qi ti#AY A=, dA] FEHALGUHE

Aukele AR G4 AN 2 BAZE) AP AL 7SR BHE 3 94 AR, of Bk
oA e e ul$ FAGe] Al)A] Fa ARS Wk EARR, J1E WAl ula) A2 7]

o =
Zro] 38-9] 12 SSEQUTH(UAA, 2023). & T AR, siAleiRlAes 129 A AT AT
o] (Gemini)E &8l AHEE 5o} ofo| AT S /Ut opulE AAE ATE 7HR13t 4 A4
o] Q)sto] AAzte® 171 0] Afeka} wigtof| gl Bhad] 323 AR AE skl Qldt,

g a2 B7F ol 54 Atell S3thal of A uf, 21 el thgt LRkA Q1 Aztolut i
2 e AEE WEA deehs golthIm & Lee, 2023), 124 ¥hd o] &2 AR
1k oz} Bl =(Kolbl et al., 2020), =7FHKhachaturian & Morganosky, 1990), #3& (Nass et

al., 1997) = AIS} -2 B|QIZE 240 gt =23} 1A S st tle 2-8HhH(Ahn et
al., 2022)
Al F2] A8 (machine heuristic) o]&2of w2 7]Aof tfgt Q14)olu} 114 ¥hd-2 7| A7} 4=

Yok el tiEt 7Idol 93-S IFIt(Sundar & Kim, 2019). ARHES 71Aol tsf 2j2H4]
olar eksiriar Ql4sh= A gro] ArhSundar & Kim 2019). o]2{7h o]-f-2 k1

3 ARl Eatel Aael QRS SasHE A4S0l aelEe] tgk AZEs i Al

x 7

va

EE

ok ol o] WAt Al RS sk A fole Al Ert Yrhar 914)s)ar, 917to]
st A o AScH(Castelo et al., 2019). o|FA] AIE AlE|81A] Sohe @A 4E& 7]

1] (algorithm aversion)2tal $HHCastelo et al, 2019).

Z|L Al Fao] aE folE e Skl 24 sks AT T FAlo Aoldo] atE
© B AR FARE S8EI JATHQin & Jiang, 2019). AP ALS] 7|l o R S}
S, olul s} TAXE /18] Aot B AR TN AlS] BB FREL A% 74 A

A5, 2SS AL AR

Jo

o|tH(Wu et al., 2024). H]-&3} A 7HS AZEE 4= 9= AHo)
of thaf £AA 1 9142 ZH=TK(Shah et al.,, 2020), AH|AFE-2 Fa1 AZHS ool QT LE=
B2, 3”947t g 29l o & 1AEkL 97| wiEolth(Wu et al., 2024). wHEkAl, AL7} 25l

;O

2
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2 AEpell AUk dAH e =] ZH o] SobA|al, HHE] tieh B Al B2 e
%/dEHBrins & Mei Bner 2024), 7|5 F318] ¢, A} AARE il LS 718 A<
Al et el FA AR G vlA 71 ool FAA dFS vE 4 Arh(Arango et
al., 2023).

SHAH Qb Aol Al asHe BE AelolA] QmelE 7]u Bafe]l WAISH: AL of

o} ATIE A5k 37H8 ZH=tHCastelo et al. 2019, Logg et al. 2019). T3+ AlHEL2 Al7| A
HoR ARE sitial 14s7] wiiol QIFtE T AxpEout 91 AP T2 HEFH oAl AA
S YA &S Ao 7 W=tHBonezzi & Ostinelli, 2021). Logg et al. (2019)& o]# AH|AE2]

A Bl A= Gae]E £5(algorithm appreciation) = g8 F3ITE,

FaHow, A% A7 Ans Al Uig Ao] 2] f3e) dat FAHOAY BAHeR T
BHl 4 o8& AT B A A AUE ARE RS ), aelE vl o] thebd Aol
Iy A7} QIZER T} -538thal ol AR]+= dl&(Castelo et al,, 2019; Logg et al,, 2019)0] E9¢]

2 BRE AV AR 9L 088 Qs 79 Aol g Aol

H1. 718 Z21E AV} HiZsh= Z2= 21Zio] HMESh= <0l HIsH, (a) M2I=2t (b) 715 =7t S

H2. OlS B1E MIZE F2, M2zt 71F o=of U0 &1 HMEX FE(AI vs, 21ZH) Zte| X[0|7}

ofstEl ZoIct &, B MEXt {Fofl 2H210] (a)M2|=2t (b)7 17 2l=0fl F2loldt xtol7} ¢

H3. 21 Fut 21 HEX Rl dSZE0| 71F 2l=0 Ojxl= &2 L=|=0f 2fsH of7HE 2
o
T

SE
St 1 MIEK 7 2e] dSEES ME=0 SYH S nIx|, A
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OIZHE 20FE O 0T A AIRFRIZH] J1E (il

Shgshsict. olol ulet P G4 220] HFHOR o] LojZ S-S Helg 4+ YT,  ATA

A 24 W 9 BRRe ok GE Dt

= i T

63.2%, 20t: 96.0%)< /g2 2412 gst3ict
(& 1)
E Hy £ 28t Cronbach’s alpha E 2S5
A2l 0| gn= AM2IME 7IX|1D UCHAIZ|S BISHC, 914 Cotte et al. (2005)
ol (2= o|Z]oll 7|58t OJ= Tt rt,
7|5 o
#2410 maie ool 7w ool 945 Yeetal {2015)

3) S Zn}

5

Iy

)

Ay

AZ|wel 715 ool diet P AR FH(AL vs, 7D FI K (S vs. v
Zro] Faet & 7+e) Asag antg Eehy] Yl ol A EAREAS AAEkc 1
I A= ol thgt Far ARA; f3 9] FaHF(1121)= 453, p= .502)%t FiL FF 9] Fan
(F(1,121)=3.425, p= .067)%= FoJulatA] = 202 vepdtt, 7% ojwof| digh Fa A2kA; 53
o FaTHF(1,121)= 226, p= .636)2t FL 3] FAIHF(1,121)=3.148, p=.079)= F+o|n|5}A]
e log vephgtt widel B3 ARk G Fa §99] AeAE avks A== 12)=
6.623, p=.011)2} 7|5 oJ&=of Foulgt G v|A|= A o2 VEbTHF(,121)=4.420, p=. 038)

(" D #=).
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A Ae a3E B2y thE 8|3 (Bonferroni’ s multiple comparison) S £3f 2913 Ay}
= oS GE 29 ), vlo|= 319 A9 AIWM=3.17, SD=259) K.t} Ql7FM=4.03, SD=.263)°]
AlaFet sgare] digt A=l w7t fou|shA v w4 vebdthp=,021), ¥HH, oS FatefAl= Ale} <l
2k kel fromgt Aol 7t gl A= Uehthp= .19). 714 o] A, Qzto] A& vloS
7} AIZF AR AR B 28 7|8 s Bed o ou(M,,,=3.37, SD = 256, M,=2.70,
SD=.26), 2] ] 0.065% B4 0,055 A AF3H= ol Q] F-2n|gh 2ol Koz o
kAL ol el et Auks ERlskyltt. ol Faroll A 17k AL 7 -2u|gt 2po) 7}k glglehp=
.261). whEbA] AL AZA; FF(AL vs, AZDol| wp2 AlZmel 7] oo Ztol= HldS Py
] 78k vrebu| 5 aref| A= o] zho]7t ofstEl= Fao] S-S o 4= Atk

H32 AlF=o] w7 535 H5sH7] $18l Hayes(2017)7F A|Qtet FEAE] W (Process
model 8)2 AAJSIGITt, FaL AR} P X)S 51 Wel, F FFME = o8 AHAsto]

ST A, Aoapgo] 7% ool n|X= FaFol folshA| FhThEffect= 2771, S.E, = 4237,

i)
rE
r o

LLCI==.5619, ULCI=1.1161). kAt uf7f ©¥Q1Ql Al&d(ne] F7He HgollA FaL AAt £3
B {0 Aol 71 Qe nlAlE 1 ks 95%2] AlF] A1k el A Rkl HEr
WY(Etfect= 8121, S.E. = 3234, LLCI= 1875, ULCI=1.4541) A1=)7te] gk w7l aaks 2Helshgl
t}. oo what H3te A|A|=|9lct,

A 19) 78 A oot 2o AV} B0E AR 49 Qo guelE vy a4

=
ol WS, AlS] A A5 s FaLol WAL R AxFe ul, o] Bl Haske A &
=

Q13 5= QIGITF. AF A ol s Al=lwr) A, 7] o Ea Ropi AoE e
st} Ea BFAoR A AR oS el dat At 7% oEs) zkurt 6 e Ao
2 Uehdeh o)tz AZE 5% Seolq Q7krr S4sheta Q1AE w, 1 7o) A Has §

3 HjRRe] Aare|gol High £ QAe Soli SAHAY B A 4 Ee AR
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A% 20} A% 32 AIE 19] AuhE ulgro® AL} ol5et vle) 4SS BAET} opd AploR
w) |RAFES] 7% Ot o BA] BepAr S AsEe duk, ol AR Azbo] gAE
Aiuct o e NS s AYOR QAE 4 glol, J1RAEeA B 2 dueE /]9
_'C_’>_

e 7hs/d S Belstalzl daet dedolnt, E3E AY 200M = A7k miE dl5E, A9

of mlefel] Tiet o2 AR Bk AR, A SRl ojAel Axelt Al Ao ol
Ashs 497} 2t weba FEol 27 AQEL A0 oA Q7] v AL} o5 4
Qo A 1042} HlZat At Lrehbian) Selstis sheich A9 2004 AME AEL o

& (2% 29} e} At 20] Aol ueZ

EopFA 8, Kellan GOt 2 A|AH e QlsA] 2019978 WiAle shubie SEA] J8kal 9l

BN

Al 7-F-olls okzelzte] AL A= Kellans

Ytk Kellano] 9412 28 4 QS O1FA4" 2 oFsioit
L ofel o] 7]52 GO 2 5 52 Kellano] WA 4% wo} choygh AW L g 4 92 Ao
2 oZ3hn gaUTh’ S Ao S0 ABsigon, 24 BE ARl 4

7 AR e ek sl
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Kellan's Appearance after 5 Years
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A AR AY AEAS dsh] sl AT 3]l Fpolle 9 Bale F ARRIASUY 2
© AES oA 22 S sk 07 F 4 Alefstale Vel AU AIFERRTAL &

golglon, Ba 0] 2ajo] 4THOR o|RoHeS HaAT 4 gich. 24 B U 1t

& d32 AF 7|3 Prolifice AMg8te] A7HARES HASIIH. 1407 9] 77 odstiA]
i olg § 24 A 29l AW R Eie sHA] AW sl BHEHA] &2 678e] A7
AAE AT, weba] B At 1349 (dAF: 55%, white: 55%, Hol: M=33.27TH)& o= &

stect.

d

N
—

A

1z
fijo
)

029



2) gt At

AlZ|=of 7)1 5 o o] thgt Har AR {F (AL vs, AN B {F (S vs, BloNS) 2219
TR} & 7o Az avs H5sh] S8 ol wiA] FAREA S AAJSISITE AlEee) 7]
o] gt Fa AR 30 FaTE FoulshA] dhe Aew vehth (Al = F(1,130)=
.963, p=.328, 7|4 9! F(1,130)=3.947, p= .597). RHHo| FiL {3 ] FaT= Fofnet A
o7 UepgthAlF %! F(1,130)=7.147, p= 008, 7] °|%=: F(1,130)

=),

4,571, p= .034)(<2d 3)

Fa AR R F 39 AT avke ARE(F(1,130)=6.028, p=.015)% 715 9
E=(F(1,130)=6.821, p= .00l F-2Ju]et FeE2 vlA]= A o2 Uehgt), 4228 avrt of %A
ERgt=2] 32y ofF H]3(Bonferroni’ s multiple comparison)& 53f 213t Avk= o2 (B
I Ay, vlo|S FaLo] Ae-oll= AllM=4.45, SD=265)}tt QIXHM=5.36, SD=249)] thgt
AR=7H #& Ao2 Uegthp= .017). sHARE ofl% Fa1o] Aol & A 7k f-oJw]gt
Zpol7h gl A2 Uethp=. 296). BlH|S FaLo] thiet 717 29 A-9ofl= Ale} QIZEEe]
oJu|gt zpo] 7} YERF O (p= 031), AZHM=4.4, SD= 275)0] Al(M=3.54, SD= 293)%.t} t] =
< Ao Yeiylth, vhHof| oS Fa1o] Z 9ol Fal AR 79 7HS] o)t Aol 7t §le
O 2 YEtHp=. 14). olof uje} H1x} H2 R5F A2 & ek,

AlZzo] u7) avtE AE5] Y8 Hayes(2017)7F Aot HEAEZ HH (Process model

T AAskTh FI AR SRS B wel, BT FAW)S 2BA0R Agstel 4%

Fl[‘

3 A%, AEAgo] 7% oo uXk GaFol HskA UkThElect= 0341, SE = 2326,
LLCI=— 4265, ULCI= 4948). 31A)5k 7} #e1el Al=izh(o] Z7bel mael s 4 Aata) &
B3k Y §50) ATAgo] 7|3 o)me] vz 71 Tk 95%0] 412 T2k el 4 gofalA 1}
ElH(Effect= 9789, S E. = 4322, LLCI= 1976, ULCI=1.8783) AZ|7+2] &4 w7} a7-5 &9l
shoic. ool whet H37h X125l ek,
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The photo of Mongolia created by Al The photo of Mongolia taken in 2024

Mongolia is facing a harsh reality: its landscapes are turning into desert, its ecosystems
are crumbling, and its communities are being uprooted due to climate change. In re-
sponse, Greentree is launching a vital tree-planting initiative across the nation.

Join us in this crucial mission. We are not just planting trees; we're also bringing life back
to the land and helping to heal our planet. Your donation can make a real difference.
Help us transform Mongolia and restore hope to its people.

The photo of Mongolia's state in

The photo of Mongolia's ~ The photo of Mangolia's state The photo of Mongolia's
2026, estimated by an employee

state in 2024 in 2026, estimated by Al state in 2024

Tl

o=

Mongolia is facing a harsh reality: its landscapes are turning into desert, its ecosystems
are crumbling, and its communities are being uprooted due to climate change. In re-
sponse, Greentree is launching a vital tree-planting initiative across the nation.

This right image depicts Mongolia in 2026, as predicted by Allemployee). According to the
Allemployee), planting 20,000 trees could transform this desertification into grasslands.
These trees are expected to absorb 160,000 kilograms of carbon dioxide, potentially low-
ering Mongolia's temperature by about 2 degrees Celsius. This change will create the
conditions for approximately 500 species of animals and plants to thrive.

Imagine how your help and donations can change the future of Mongolia. We are not
just planting trees; we're also bringing life back to the land and helping to heal our plan-
et. Your donation can make a real difference. Help us transform Mongolia and restore

hope to its people.
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The photo of Mongolia's ~ The photo of Mongolia's The photo of Mongolia's ~ The photo of Mongolia's state in the
present state state in the future present state future, estimated by an employee

Mongolia is facing a harsh reality: its landscapes are turning into desert, its ecosystems
ToTe are crumbling, and its communities are being uprooted due to climate change. In re-
o= sponse, Greentree is launching a vital tree-planting initiative across the nation.

This right image depicts the future state of Mongolia, as predicted by Allemployee). Ac-
cording to the Allemployee), planting numerous trees could transform this desertifica-
tion into grasslands. These trees will help purify the air, potentially lowering Mongolia's
temperature. This change will create the conditions to allow many species of animals
and plants to thrive.

Imagine how your help and donations can change the future of Mongolia. We are not
just planting trees; we're also bringing life back to the land and helping to heal our plan-
et. Your donation can make a real difference. Help us transform Mongolia and restore
hope to its people.
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07 YEPHTHAIZE: F(1,196)= 001, p=. 974, 715 Q)% F(1,196)= 492, p= .484), F1 73

o] FaM= AlE|Eof foulgt JEFFE vl A FoHF(1,196)=1.401, p= .249), 7|5 Q==
2 UEPdThF(1,196)=3.691, p=.027).
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1 (Bonferroni’ s multiple comparison)S €3] ER16GTHGE 4) Zx), H|d|Z Fao| A= Al
ol thaf Q17HM=4.75, SD= 162)Z} Al(M=4.24, SD= 162) 7+2] G-&Ju|3t Z}o]7} o 917t
o] W= Fa7} Al7F e PR o Awr) Evha Qs Aoz yeRdthp=. 026). 7|
A9l A& AAShE 9ol AIe} Q17F 7He] f-ofn|3t Zpo] 7} bt o w (p=.039), A7} A|%kgt
Fare] ot Al=lw=r) Q17to] ARkt gkt o 2 Ao & Yetth(M,=4.72, SD= 167, My,
=4.24, SD=162), W A A5 AAIoh= Fare] Aol Xt AlZre] f-ojm|gk 2}
o7} gl AL Uebthp=.846).
715 o] diafAl e vl S Farsl -olls Q17to] AR Fare] ol AlZF AJARRE A5
o} o &2 Aoz YePdthM,,,=3.35, SD= 169, M,=2.86, SD= 169, p= .041), FA|&] ¢=
& A Fae] Aol Al AR F(M=3.76, SD= 174)°] tigt 7] =7} Q17to] A2}
3 FI(M=3.1, SD=169) 5t} B ¥ A2 Yepdthp=007), ¥ 3491 &S AAlst
= FaL9] Zf-olli= ALt 1%F 21o] §-ojulgh o7} Gli= A o2 el thp=,598).

5, A 1, 29} IR 2 H] o5 0] Aol Yaels 78 dio] dolwty] wiiel HI A
A= ek, B3 AZE A A0 R JHshe &S FAIH R AASe Aol At ARk}
AT AZE2E 7o) feju]gh 2ol 7h Uepkow] | Ao g el 719 dAfo] Algh]aL 1zto] ¢
S3 Fa sk A1S] 9ol o 52 et 7|17 e s Blrk ghHe)] AR oSS AAls)
£ Aol It AT 7o) Aot 7|5 o po]7t fojulshA] o= A= Vet HA9F Ho=

olF Agy} vt 2 AF o] ujA kS HE51] Y8l Hayes(2017)7} Alglet HEAERN
2 (Process model 8) AAISHTE, #Far A& f8 (X)) 55 W, ¥l (W)= 24 Wl
o MAste] At Ak, wizf HA AlBZHM)o] S myolA] Far ARt f-3 2 FaL
o] Atz algo] 715 oo vx|& 7 Eil= 95%2] Al WollA foJakAl YelH Effect=
2418, S E = .0840, LLCI= .0893, ULCI= .4165) A1&7r9] w7l a5 3kelslict, ofof ukaf
H3% A 2= %)},
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HI0{I= The photo of Haitian children, created by Al A The photo of Haitian children

Right now, Haitian children are struggling with severe acute malnutrition, exacerbated by
critical water shortages and inadequate sanitation. Your support and donations are vital.
By coming together, we can pull these children out of malnutrition's harsh grip. Please act
now—your contribution can truly save lives. With your support and contributions, we can
save children from acute malnutrition.
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The photo of Haitian children
taken in 2024 in 2029, taken in 2024 2029,

The pht 0 Haitian children

Ep Right now, Haitian children are struggling with severe acute malnutrition, exacerbated by
01|£I_ critical water shortages and inadequate sanitation. Your support and donations are vital.
- By coming together, we can pull these children out of malnutrition's harsh grip.

This picture depicts how Al(employee) predicts children will look in five years. According to
the Al's prediction(employee's prediction), children will have received approximately 40 es-
sential nutrients. the Allemployee) predicts that these children will be able to boost their

immune systems by 56% and be less vulnerable to about 135 viruses in 5 years with your

help.

Imagine the difference your donation could make for these children. With your support
and contributions, we can save children from acute malnutrition.

The photo of Haitian children The photo of Haitian children | The photo of Haitian children The photo of Haitian children

X! | Right now, Haitian children are struggling with severe acute malnutrition, exacerbated by
1= critical water shortages and inadequate sanitation. Your support and donations are vital.

By coming together, we can pull these children out of malnutrition's harsh grip.

This picture depicts how Al(employee) predicts children will look in the future. According to
the Allemployee)'s prediction, children will have grown up to be healthy. Allemployee) pre-
dicts that these children will be able to boost their immune systems and be less vulnera-

ble to viruses.

Imagine the difference your donation could make for the children. With your support and
contributions, we can save children from acute malnutrition.
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Agwet 715 ol et B A2 Rl vs, AT B SFGFHA o2 vs,
AR dZ vs, HlolZ) Z7te] Fautel B 710 ABAE Kk AES] 9 EAEAL A
AT Y AR FEIE AR (F(L,210)=2,193, p= 140)8} 71% o= (A1, 210)= 107,
p= T4d)elE folulshA) e Ao Uehhth B3 §¥o] Favhe Alzwet 7% o nE
oF folulat GRS XA U AT LeRthARE: F2,210)=2.023, p= 185, 715 o)
F(2,210)= 715, p= .490).

B0 AR 97 B0 §70 g 454 DS Avnn, AEe 7% oE »
5 AEAG GV} Fona A0E GebgrhAEE: F2,210)=6.956, p= 001, 7] % o)
F(2,210)=5.234, p= 006)((2% 6) F), AEAE A7} o] @A) UehitA) Ea =y b Hla

(Bonferroni’ s multiple comparison)S £3)] &It tH(GE 5) =), H]d|Z Farof A= <l

o|N

o
ol

ZHM=5.18, SD=.210)°] A2kt Fare] s Al(M=4.31, SD= .219)7} A2kt FaLEch 412 =7}
B &2 A0 R YEITHp= .005). 48l A& HolF= gatof A= Ale Ik 7ke] Al o
ik f-oulgt Aol7t glis Ao g vebtthp= .067). 2o A 7RSS A4 olE 2206
e, AIZF ARFEE B(M=4.71, SD= 21)Z Q7to] A=Fat F1(M=4.06, SD= 222)%c} ©] Al
3t3ICHp= .034).

Hlo| & gl disiMs Fa AFA F@ ol uhek A= Zolrh v sHA LERaL
(M,=3.43, SD= 289, My,=4.16, SD= 278), 7|% o|m=L= §0]5=3 10% oo Al 20| S BTt

(o=".071). 34791 aAlE Ale} Q17 7kl Sejuld Hjol7} gl Ao
2 Uedthp= 761), Who] TR %S HojFE 9ol AIM=4.55, SD=278)7} A%
3 o] tat 715 olm7} QIZKM=3,47, SD= 2945tk B & ACR Uehieip= .008), ©|

of whet, LAH R o Sdl= ol A7F ARAbeE AT AZFAL 7he] f-oJu|gt Zpo| 7} Lpebt o,
A7} A 790l A2 et 7] o7t 1zto] AAket it o] =2 A0 2 ekt RhH
Ao &S AXste Aol B AR £ 149 fon|gt 2to)7t gl AR vehy
HA49} H57} A A = SlTt,



oo R, Al=Rke] uivf &35 H3517] 918l Hayes(2017)7F Aokt FEAE Y W (Process

model 8)& AAISHIT, FiL AR FHX)S 59 Wel, F1L IS 24 BijIe R HHs)
El

1 2= R A= 95%9] A=t Woll A §-9JskA] U Effect= 6220, S.E, = 1651, LLCI=

.3057, ULCI= .9576) A12|7+2] w7 a5 2lsgict. ofof what H3%w A& =i},

(3! 6)

N 7|8 o
55 5.0

5.18 4.55

72 45
5.0 &7 G / 419
465 40 <

45 / 4.07
\ 3.5 —
4.31 3.47
4.0 3.43

4.06 4.08 30

35 25 = - - -
Hlol= TR oll= SYH o= HIoI= TR o= A o=

— A Izt — Al 2

el

e
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Al B5 4,31 219
El[v1ES .005
oIzt 38 5.18 210
Al 38 4.71 210
PN 0ll=(concrete) 034
Q17Zt 34 4.06 222
Al 37 4,08 213
0ll=(abstract) 067
oIzt 34 4.65 222
Al 35 3.43 .289
l[v1ES 071
oIzt 38 416 278
Al 38 4.55 278
=Rl ] 0ll=(concrete) .008
olzt 34 3.47 294
Al 37 4.07 .281
Ofl=(abstract) 761
olzt 34 419 294
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S7, oSS Rolis Bol st 4n]2) QA Am Rty g oL )Mo 2o

2 v XtH(Ye et al., 2015). o|H =
31 052 maeks Aol g Al A9, Z]RAS] dhat 26 85 B

QAT Ao, B Qe 6|28 Woldi B st ATE stk HolA ool

i
o
I
%
>_E
o
_\‘}i
i
N
=
oy
o
N
i
=2
el
=
e}
01
é
H1
of
0‘1
3

2 o o

o o
re
re
-
rir
>
ol
i
1o
s
o)
2
2
=
ol o
)
i;&
O
é‘é
é
=
ok
rr
J_
]
N
-z
o?‘:
10
f
re

ey
)
e
Y

i)
=

o
o,

- AVF AR e o el 7]u) @4l fagien, Qkte] A2kt 3
AMET 2 AR} 7R g Bt webd oS3t 24of 7Rkt |l A= ATe] A
& FAA7IE Aol T83id. g S b
LM AlE B85k Ao 71T KRR E A5she dl =go] 2 5 Sl

7t obd o|ulA S Z-g3t oS Falo M AT AdarEE 7]v] dAfo] ekE i,
ol YA oR AnAlEo] QIAslIof ool 8EE AlZHE] 840 A ALY oS 7)o

B AFEE olFo E 5 e AR AlZHE| o|ufA|7} EZekd oS Falo M AlE 285t

iin)




o5 A9l ALY F8o] 058 o HHAY 4 PSS AN ol AMAEE AT AIE
she o] 7]ute] Az Anz Q4] o)

75go] AHgE TAAQl ZRAE I ) S4E vl ek AL} 53 AZskeichd, 4
HIAHES g o 22 o WAKo|I AlE 4 ol PR WolEY THsAo] Stk ol Al 714

o] ©<=3] FaL A&l ARGEE A o] 7HAE 7T, bAoAl A A olal A5 Sl vlE

il

o

r
re
-
rlr

f
E
re
il
<t
i)
jg
rlE
9|£
Sl
Y
i1t
4
Y
1o
=)
i
=
H&l
)
O
[
H
T
o

lo

|
My
rlo
=
)

9w ool that BRAE gk,
SR, W AR s 2 st 28 S gl WaSol Atk oS B, AR At
SRS Abdlo] R HEIA|, S B&elXo] ket 71RApe] BEsL gepd 4= glow], 5
A7k 2 elAel webiw Hebd 4 9182 SHSITkLi & Yin, 2022), mEbH, Saixte] vl
% 34, 94 04 3o ofH BHE HolFufel tehy A7 Auel G ML 4 AT
7hBasict

4, ALSHBE B A A7 ALY ofelsto] s b gl o] ket o2 FuE A
A4k AL9] oI} J=Tt AR|RHZ)RA)ES) ehme] of | §aEE vl AAe| that A7 Pash

ox

045



27 23
AAA (2023, 07.04). FAFo] AIZ F315 W7 LGUHS| Mt A=, 3742
https://www_ hani.co kr/arti/economy/economy_general/1098624 html
Ahn, J., Kim, J., & Sung, Y. (2022). The effect of gender stereotypes on artificial intelligence
recommendations, Journal of Business Research, 141, 50—59,

Arango, L., Singaraju, S. P., & Niininen, O, (2023). Consumer responses to Al—generated charitable
giving ads, Journal of Advertising, 52(4), 486—503.

Brins, J. D., & MeiBner, M, (2024). Do you create your content yourself? Using generative artificial
intelligence for social media content creation diminishes perceived brand authenticity, Journal of
Retailing and Consumer Services, 79, 103790,

Bonezzi, A., & Ostinelli, M. (2021), Can algorithms legitimize discrimination?. Journal of
Experimental Psychology. Applied, 27(2), 447.

Campbell, C., Plangger, K., Sands, S., Kietzmann, J., & Bates, K, (2022). How deepfakes and

artificial intelligence could reshape the advertising industry: The coming reality of Al fakes and
their potential impact on consumer behavior, Journal of Advertising Research, 62(3), 241—251.,

Castelo, N, Bos, M, W., & Lehmann, D, R, (2019). Task—dependent algorithm aversion, Journal of
Marketing Research, 56(5), 809—82.

Chaiken, S., & Maheswaran, D, (1994). Heuristic processing can bias systematic processing: effects
of source credibility, argument ambiguity, and task importance on attitude judgment, Journal of
personality and social psychology, 66(3), 460.

Chiang, T. H., Liao, C. S., & Wang, W. C. (2022). Impact of artificial intelligence news source
credibility identification system on effectiveness of media literacy education, Sustainability, 14(8),
4830.

De Groot, J. I. M. (2022). The personalization paradox in Facebook advertising: The mediating effect
of relevance on the personalization —brand attitude relationship and the moderating effect of
intrusiveness, Journal of Interactive Advertising, 22(1), 57—74.

Gao, Y., & Liu, H, (2023). Artificial intelligence—enabled personalization in interactive marketing: a

customer journey perspective, Journal of Research in Interactive Marketing, 17(5), 663—680.

046



Gotlieb, J. B., & Sarel, D, (1991). Comparative advertising effectiveness: The role of involvement and
source credibility, Journal of advertising, 20(1), 38—45,

Hautz, J., Filler, J., Hutter, K., & Thirridl, C. (2014). Let users generate your video ads? The
impact of video source and quality on consumers’ perceptions and intended behaviors, Journal of
Interactive Marketing, 28(1), 1-15,

Hofeditz, L., Mirbabaie, M., Holstein, J., & Stieglitz, S. (2021, June). Do You Trust an Al—journalist?
A Credibility Analysis of News Content with Al—=Authorship. In ECIS.

Holthéwer, J., & van Doorn, J. (2023). Robots do not judge: service robots can alleviate
embarrassment in service encounters, Journal of the Academy of Marketing Science, 51(4), 767—
784.

Hovland, C. 1., Janis, I. L., & Kelley, H. H, (1953). Communication and persuasion. Psychological
studies of opinion change, New Haven, CT: Yale University Press,

Jung, M., & Seiter, M, (2021). Towards a better understanding on mitigating algorithm aversion in
forecasting: An experimental study. Journal of Management Control, 32(4), 495—516.

Im, H., & Lee, G. (2023). Do consumers always believe humans create better boxes than AI? The
context—dependent role of recommender creativity. International Journal of Retail & Distribution

Management, 51(8), 1045—1060,

Ismagilova, E., Slade, E., Rana, N, P., & Dwivedi, Y. K. (2020). The effect of characteristics of
source credibility on consumer behaviour: A meta—analysis, Journal of Retailing and Consumer
Services, 53, 101736,

Kelly, Harold H. (1972), Attributions in Social Interaction, in Attribution. Perceiving the Causes of
Behavior, E.E, Jones, D .E, Kanouse, H.H. Kelly, R.E,

Khachaturian, J. and Morganosky, M.A. (1990), Quality perceptions by country of origin,
International Journal of Retail and Distribution Management, 18(5), 21—30.

Kim, J,, Giroux, M., & Lee, J, C. (2021). When do you trust AI? The effect of number presentation
detail on consumer trust and acceptance of Al recommendations, Psychology & Marketing,
538(7), 1140—1155.

Kolbl, 7., Diamantopoulos, A., Arslanagic—Kalajdzic, M, and Zabkar, V. (2020), Do brand warmth

and brand competence add value to consumers? A stereotyping perspective, Journal of Business

047



Research, 118, 346—362.

Lee, J. K., Lee, S. Y., & Hansen, S, S. (2017). Source credibility in consumer—generated advertising
in YouTube: The moderating role of personality, Current Psychology, 36, 849—860.

Li, M. R., & Yin, C. Y. (2022). Facial expressions of beneficiaries and donation intentions of potential
donors: Effects of the number of beneficiaries in charity advertising, Journal of Retailing and
Consumer Services, 66, 102915,

Logg, J. M., Minson, J. A., & Moore, D, A, (2019). Algorithm appreciation: People prefer algorithmic
to human judgment, Organizational Behavior and Human Decision Processes, 151, 90—103,

Lou, C., & Yuan, S. (2019). Influencer marketing: How message value and credibility affect consumer
trust of branded content on social media, Journal of interactive advertising, 19(1), 58—173.

Lv, L., & Huang, M. (2024). Can personalized recommendations in charity advertising boost
donation? The role of perceived autonomy. Journal of Advertising, 53(1), 36—53.

Muda, M., & Hamzah, M. I. (2021). Should I suggest this YouTube clip? The impact of UGC source
credibility on eWOM and purchase intention, Journal of Research in Interactive Marketing,
15(3), 441-459,

Nass, C., Moon, Y. and Green, C, (1997), Are machines gender—neutral? Gender—stereotypic
responses to computers with voices, Journal of Applied Social Psychology, 27, 864—876.

Qin, X., & Jiang, 7. (2019). The impact of Al on the advertising process: The Chinese experience,
Journal of Advertising, 48(4), 338—346.

Shah, N, Engineer, S., Bhagat, N., Chauhan, H., & Shah, M. (2020). Research trends on the usage
of machine learning and artificial intelligence in advertising, Augmented Human Research, 5,
1-15.

Sundar, S. S., & Kim, J. (2019, May). Machine heuristic.: When we trust computers more than
humans with our personal information, In Proceedings of the 2019 CHI Conference on human
factors in computing systems (pp. 1-9).

Whyte, C. (2020). Deepfake news: Al—enabled disinformation as a multi—level public policy challenge.
Journal of cyber policy, 52), 199—217.

Wu, L., Dodoo, N. A., & Wen, T. J, (2024). Disclosing Al's Involvement in Advertising to Consumers:
A Task—Dependent Perspective, Journal of Advertising, 1-19,

Wu, L., & Wen, T. J. (2021). Understanding Al advertising from the consumer perspective: What
factors determine consumer appreciation of Al—created advertisements?. Journal of Advertising

Research, 61(2), 133—146.

048



Yang, J., Chuenterawong, P., Lee, H., Tian, Y., & Chock, T. M. (2023). Human versus virtual
influencer: the effect of humanness and interactivity on persuasive CSR messaging, Journal of’
Interactive Advertising, 23(3), 275—292.

Ye, N., Teng, L., Yu, Y., & Wang, Y. (2015). “What' s in it for me?” : The effect of donation

outcomes on donation behavior, Journal of Business Research, 68(3), 480—486,
Zhou, Y., Fei, 7., He, Y., & Yang, 7. (2022). How human —chatbot interaction impairs charitable
giving: the role of moral judgment, Journal of Business Ethics, 178(3), 849—865.

049



