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FP\ 1pEC-ORG  \WVe're Out to Design a

Better World. ( )
7 |[H[AK]
Defending dignity. Fighting poverty. suyyph
T I S
ShRSI | MIE HIA[X]
We believe every person
BILLEMELINDA deserves the chance to live =
- a healthy, productive life. 2fol ‘ ‘ ‘ ‘
= /1 HIAIX|
We believe we can end poverty and injustice, as partofa
® Oxfam \
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i Our Foundation
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While our brand, business strategy and culture will continue to evolve and adapt to the changing world
around us, the FleishmanHillard foundation - our philosophy and conviction - will not change.

Our Philosophy Our Vision Our Mission Our Business Strategy Our Brand Platform

Respect for the Individual
Teamwaork |s Everything

Quality Service |s First and Foremost in

Eeatan e Rl To build on our legacy of
Mew Business Drives the Firm service by going beyond
Pasults Make Us Craw Tao be the and leading our clienlts in
o _ . most complete ways that create lasting
Existing Clients Come First communications T T P Go Beyond True
FleishmanHillard Requires a Personal firm in the world. for their business, while
Commitment providing employees with

) ) the best career experience
Entrepreneurship |s a Way of Life of their lives.
Personal Success Iz Measurable

and Attainable

We Are Committed to the Highest
Ethical 5tandards
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After looking deeply at our own DNA;
talking with our employees, clients and
industry observers; and understanding
what has changed in the world today, all
things intersected at one word. True.

True is our reality as well as our
aspiration. True speaks both to our
commitment to the highest values,

and to aur unigue ability to halp

clients navigate a world demanding
unprecedented authenticity and
transparency. We see our role as helping
clients be as they wish to be seen, We
call this the power of true.

...........................

Our Manifesto

The more the world comes together,

the harder it becomes to tell everyone apart.
So how do you leave your mark?

You focus on the power of true.

Being true opens eyes and empowers vision.
The vision to find untapped strength
and marry it with opportunity,

wherever that may be.

True allows you to see a horizon

that will draw you forward.

It is the moral compass that points you
to do what's right. Always.

Because the true secret of success

isn't about secrets at all.

True gives you the strength to lead by example,
the tenacity to earn other's trust,

and the courage to embrace the potential of risk.

This is your calling.
This is your promise.

This is your legacy waiting to be written.

This is the power of true.

Our Platform



FH Power of Truth video
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Management Behaviors
Doing right

Consistent performance
Credible communications

Customer Benefits
Better value
Customer care
Innovation

Society Outcomes
Employee care
Community impact
Care of environment
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