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Foreword

Greetings! I am Jong-suk Ye, the Chairman of the Beautiful Foundation.

I am very pleased to publish the 13th International Symposium on Giving Culture,
Giving Korea 2013, and would like to extend my deepest gratitude to all participants.
The Beautiful Foundation, commemorating its 13th anniversary, has carried out
various activities and researches to spread the culture of giving. Especially, Giving
Korea, which is being held the 13th time this year, has reported the status and
challenges of Korean giving culture, and presented constructive implications regarding
Korean culture of giving.

This year’s Giving Korea is being held under the theme of “Two Challenges for the
Growth of Korean Corporate Social Contribution” and is divided into two parts,
“SMEs Social Contribution” and “Arts and Culture Social Contribution.” For the
past 10 years, Korea’s CSR developed around large companies, and was pointed out
that SMEs participation is low. In the first part, the conference aims to present an
appropriate strategy framework for SMEs social contribution and practical models, to
support SMEs to establish social contribution strategies.

Donations in the arts and culture field have not developed as much as its importance.
In the 2nd part, the current state of corporate arts and culture social contribution,
jointly researched with the Arts Council Korea, will be discussed. Only 5% of the
companies are participating in arts and culture CSR, and through this session, we
hope to draw policy tasks to promote arts and culture donation by analyzing the
characteristics, reasons for participation, and stumbling blocks to participation in
depth.
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It was a great opportunity for the Center on Philanthropy to investigate a new subject
in earnest. I would like to thank the Arts Council Korea and Chairman Young-bin
Kwon for the opportunity.

I would also like to extend my deepest gratitude to the renowned speakers who have
come from home and abroad, and researchers for their hard works. My special thanks
also goes to Hankook Research for performing the surveys, CSR officers and related
personnel for taking part in the surveys, and many distinguished people who made this
conference possible.

In the past, Giving Korea focused on inviting international speakers to introduce
overseas trends, but starting from this year, we shall shift to looking into the real
Korean issues in depth. I hope the constructive discussions on corporate social
contribution and arts and culture donations will contribute to the growth and

development of the overall culture of giving in Korea.
Thank you.

Jong-suk Ye

Chairman of the Beautiful Foundation

ot -
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Chapter I. Overview

1. Content of Research

Research subject Top 2000 companies in terms of revenue

Research sample 400 samples

) Purposive quota sampling according to company
Sampling method ) )
typel(listed/non-listed)

. In case of random sampling, maximum sampling error
Sampling error _ )
of +4.9% in 95% confidence level

Research method Computer assisted web interview(CAWI)

Research period July T~ September 4, 2013

2. Research Design

Experience in social contribution activities, reasons

Participation in social of non-participation
contribution activities and Intention to participate in social contribution
CSR organization activities, methods of participation

Organization and staffs for CSR activities

Participation in social contribution activities in 2012
Participation | Reasons of non-participation in 2012
Future plans to expand social contribution activities

Social

contribution Donation proportion according to donation amount
performance . Donation proportion according to donation type

in 2012 Donation

Donation target and area
Donation proportion according to donation method
and allowance of project management

amount

Korea’s Corporate Giving Index 2012 13



Social contribution
performance in 2012

Participation in
volunteer activities,
company support,
support methods for
employees’ volunteer
activities

Volunteer participation
rate and time of
employees, volunteer
areas of employees

Volunteer activities

Support factors and obstacles
in social contribution

Reasons for participation in social contribution
activities

Decisive factor in participation in social contribution
activities

Internal and external obstacles in social contribution
activities

Social contribution results

Evaluation method of own social contribution
activities
Evaluation of own social contribution results

Perception on social
contribution policies

Knowledge of tax benefits on social contribution
activities

Intention to increase donation amount if tax benefits
increase

14 Giving Korea 2013



3. Composition of Respondents

Number of
Percentage
respondents

Total 400 100
Company tvpe Listed 150 37.5
pany yp Non-listed 250 62,5
Revenue rankin 1-100 3 /8
g 102-2000 268 92.3
No 75 18.8
year

_ o Number of dedicated 293 733
Social contribution staff staff 107 2% 8
No dedicated staff ’
HR/ Administration 180 45.0

Finance/ Accounting 22 5.5

Marketing 8 2.0

Related work Planning 34 8.5
PR 60 15.0
CSR 82 20.5

Others 14 3.5
Staff 136 34.0
Assistant Manager 130 325
Title Manager 68 17.0
Director 63 15.8

Executive 3 0.8

Less than 1year 23 5.8
Period of emplovment Less than 1-3 years 108 27.0
PRy Less than 3-5 years 89 22.3
More than 5 years 180 45.0
Less than 1year 86 21.5
Period of social contribution | Less than 1-3 years 167 418
work Less than 3-5 years 82 20.5
More than 5 years 65 16.3

Korea’s Corporate Giving Index 2012 15



Chapter Il. Research Results
1) Participation in social contribution activities and CSR organization

(1) Experience in social contribution activities

o Of the 400 companies ranking top 2000 in terms of revenue, 86.3%(86.25%)
answered “Yes” in experience in CSR and 13.8%(13.75%) “No.”

e Due to difference in sample size, direct comparison with the results from 2005,
2007, 2009, 2011 may not be significantly meaningful, but the figures of 2013 are

similar to that of 2011.

Unit: %

90.1

75.9

37.4

241
13.9 138

Yes No

2005(N=192) 2007(N=257) 2009(N=404) 2011(N=338)  =2013(N=400)

9.9

(2) Reasons of non-participation

e Reasons of non-participation were “lack of executives’ interest”(50.9%), “lack of
finances to enroll in social contribution activities”(40.0%), “lack of information on
social contribution activities”(29.1%), “lack of employees’ interest”(29.1%), and “no

reason to participate”(27.4%).

16 Giving Korea 2013



e Compared to 2011, percentage of companies who did not participate in social

contribution activities due to “lack of finances” dropped dramatically. Other reasons

for non-participation percentage were similar to that of 2011.

Unit: %

82.1
73.7
61.7
%3 50.9 50.0 477
400
291 b 211
) 55 21 " P00 “ors
194 129
65 10.9
53 760 53 43 36
- -
Lack of | Lack of finances . Lack of Lack of No reason to Others
executives toenrollin social  information employees participate
interest contribution on social interest
activities contribution
activities
2005(N=19) = 2007(N=62) = 2009(N=151) =2011(N=47) =2013(N=56)

(3)Intention to participate in social contribution activities

e Of the companies who have no experiences in social contribution activities,

3.6% responded that they will “definitely participate”, 63.6% answered they will

“participate if conditions are favorable”, 5.5% answered that they had “no intention

to participate”, and 27.3% answered “undecided.”

® 67.2% of the companies without previous experience in social contribution

responded that they will participate in the future.

e Percentage of companies, which are positively contemplating on social contribution

activities, reduced slightly compared to 2011

Korea’s Corporate Giving Index 2012 17



Unit: %

Definitely Participate if conditions are No intention to )
* Participate " favorable . participate Undecided

(4) Methods of participation

e Companies’ method of participation in social contribution were “cash donation”
(82.3%), “volunteer activities” (79.1%), “donation in-kind” (69.9%), “discount of
company product” (4.6%), “talent donation” (2.0%), and “equity donation” (0.9%).

e Compared to previous studies, methods of participation were not greatly changed,

but “volunteer activities” and “donation in-kind” are on a rising trend.

18 Giving Korea 2013



Unit: %

3 0 ™
675 706 73 9.
572
529
21
161 176
4479 So o 3 22 24, 35 17 29
. 2 081309 L

939 902
86.7

Cash Vol unteer Donation Dlscount of Talent Equity Service Others
donation activities in-kind company donation  donation  donation
product

2005(N=163) 2007(N=180) ~2009(N=153) «2011(N=291) = 2013(N=345)

(5) Dedicated organization and staffs for social contribution activities

e On the question whether the company has dedicated organization or staffs for
social contribution activities, 53% responded that they have “a staff in charge but
not dedicated staffs”, 16.5% that they have “dedicated staffs”, 15.4% that they have
“dedicated staffs and organization”, and 15.1% “no organization or staff.”

e Compared to 2011, the number of respondents who answered “no organization or
staft” was reduced, and respondents who answered that they have “a staff in charge

but not dedicated staffs” increased.

Korea’s Corporate Giving Index 2012 19



Unit: %

462 =2 49.4
: 430
385 385
32,
. 243 o
18.5 18.9 :
17.2
15.4 16.5 i 15.1
B 110 ‘ :
9.1 9.7 8. .
" Astaffin charge present " Dedicated staffs " Dedicated staffs and No organization or
_butnotdedicated staffs present organization present staff present

2005(N=173) - 2007(N=195) ~2009(N=253) =2011(N=291) =2013(N=345)

o Of the companies with dedicated CSR staffs, 29.1% answered they had “2 full-time
employees in charge”, and 28.2% said they had “1 full-time employees in charge.”
e In the case of full-time employees, the mean number was 3.2, while temporary

employees were 0.4, so full-time employees tend to become CSR officers.

Unit: %
. %8
Full-time i Temporary
employees P employees
Average 3.2 124 Average 0.4
164
124 84
22 18 10 09 38 g
None 1 2 3 4 morethand = None 1 2 3 4 morethand
2009(N=22) =2011(N=105) = 2013(N=110) | 2009(N=22) =2011(N=105) =2013(N=110)
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In 2009 study, full-time employees were 2.0, and temporary employees 0.02 on
average.
In 2011 study, full-time employees were 4.8, and temporary employees 1.2 on

average.

e Companies with dedicated CSR staffs, 37.5% responded that they have 1 dedicated
employee, 29.7% answered that they had 2, 12.3% said 3, and 5.1% said 4, and
15.4% said more than 5.

e Dedicated full-time employees for social contribution activities was mostly 1 in
2009, but in 2011 and 2013, the number increased to 2 and 3, showing an increasing

trend.

Unit: %

51.8
Average 3.8
448
375
29.7
25 280
13.6 123 LI
9.6 96 g8
] s
I 1 ‘ 2 ‘ 3 ‘ 4 ‘ more than 5

2009(N=83) =2011(N=125) = 2013(N=293)

In 2009, the average was 2.4, and in 2011 2.3.
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2) Social Contribution Performance 2012: Participation

(1) Participation in social contribution activities

e Of the companies which participated in social contribution activities, 94.2%
answered that they participated in 2012, and 5.8% said they didn’t, showing 9 out
of 10 companies with experience in social contribution activities enrolled in CSR
activities in 2012.

e Except for 2009, when the answer “participated in social contribution activities last

year” dropped dramatically, all studies showed similar trends.

Unit: %

2013 (N=345) 94.2 58

2011 [N=291) 904 96
2009 (N-253) 605 e
2007 (N=195) 923 il

2005 (N=173) 94.2 58

= Participation in social contribution activities = Non-participation in social contribution activities

(2) Reasons of non-participation in 2012
e Of the companies that did not participate in social contribution activities in 2012,
60.6% cited the reason as “lack of finances”, 50.0% “lack of information”, 45% “lack

of motivation”, and 10.0% “opposition from executives.”
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Unit: %

39.3
15.0
10.7 10.0 ‘
Lack of Lack of Lack of Opposition from Others
finances information motivation executives

= 2009(N=6) = 2011(N=28) = 2013(N=20)

(3) Future plans to expand social contribution activities
e On future plans to expand social contribution activities, 45.8% responded they will
“expand in the future”, 43.4% “maintain current level”, and 0.9% “reduce in the

future.”

Unit: %

222
12.9
9.8
07 15 09
Expand in the future Maintain current level Reduce in the future Undecided
= 2009(N=153) = 2011(N=263) = 2013(N=325)
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3) Social Contribution Performance in 2012: Donation Amount
1) Korean companies’ donation status in 2012

(1) Average donation amount

e Average donation amount of Korean companies were 280,609,000KRW. Large
companies donated on an average 6,791,076,000KRW, and SMEs 112,945,000KRW.

e Listed companies donated on an average 1,468,886KRW and non-listed companies
119,400,000KRW. Amongst listed companies, large companies donated on an
average 8,377,808,000KRW and SMEs 397,125,000KRW, while from the non-
listed companies, large companies donated 3,982,561,000KRW and SMEs
79,221,000KRW.

Unit: T000KRW
. N | M | 0 |
Total 11,033 280,609 3,770,113
Large companies 277 6,791,076 20,626,713
According to size
SMEs 10,756 112,945 1,582,143
Average 1,318 1,468,886 10,409,939
Listed | -279¢ 177 8,377,808 24,920,975
companies
SMEs 1,141 397,125 4,503,514
According to type
Average 9,715 119,400 1,105,794
Non- ) Large 100 3.982,561 8,180,239
listed companies
SMEs 9,615 79,221 618,635
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(2) Average donation amount

e The donation amount of companies increased overall compared to 2010.

Unit: T000KRW

2000

1,469
1500

1000 et
500
281
0 . . m— .
Average donation Listed companies Non-listed companies
m 2010 2012

(3] Compared to business performance

e Donation amount compared to revenue was on an average 0.12%, large companies

0.10%, and SMEs 0.12%.

e Donation amount compared to operating profit was on an average 0.27%, large

companies 2.18%, and SMEs 0.24%.
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Unit: %

Average 20,200 1.306
Large
Compared to revenue ) 318 0.10 0.227
companies
SMEs 19,882 0.12 1.316
Average 20,983 0.27 42.896
Compared to
. Large
operating ) 318 2.18 8.198
) companies
profit
SMEs 20,665 0.24 43.212

(4) Compared to business performance
e Donation amount compared to business performance index fell compared to 2010.
Donation amount compared to revenue increased compared to 2013, but donation

compared to operating profit dropped dramatically.

Unit: %

Compared to Compared to Compared to Compared to
revenue operating profit revenue operating profit

2010 2012

= Listed = Non-listed
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(5] Compared to revenue

e Listed companies donated on an average 0.08% of the total revenue and non-listed
companies 0.13%.

e Of the listed companies, large companies donated on an average 0.12% of the total
revenue and SMEs 0.07%, while large companies donated 0.07% and SMEs 0.13%

from the non-listed category.

Unit: %

- N | M 0|

Compared to
Total 20,200 0.12 1.306
revenue
Average 1,708 0.08 0.238
Listed companies Large companies 218 0.12 0.251
SMEs 1,490 0.07 0.235
Average 18,492 0.13 1.363
Non-listed -
) Large companies 100 0.07 0.158
companies
SMEs 18,392 0.13 1.367

(6] Compared to revenue
e In terms of donation amount compared to revenue in 2012, large companies
recorded higher percentage than SMEs in the listed category, while SMEs were

higher than large companies in the non-listed category.
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Unit: %

1.5
1.13
1
0.5
0 -
Large companies SMEs
2010 2012
= Listed = Non-listed
companies companies

(7) Compared to operating profit

e In terms of donation amount compared to operating profit in 2012, listed companies
were on an average 0.92% and non-listed companies 0.21%.

e Large companies recorded 0.38% and SMEs 0.71% in the listed category, while
large companies were 1.75% and SMEs 0.20% in the non-listed category.
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Unit: %

.| N M | s

Compared to

operating profit Total 20,983 0.27 42.896
Average 1,712 0.92 13.625

Listed companies Large companies 218 2.38 9.315
SMEs 1,494 0.71 14132
Average 19,271 0.21 44575

Non-listed companies | Large companies 100 1.75 4.931
SMEs 19,171 0.20 44.690

(8] Compared to operating profit

e In terms of donation amount compared to operating profit in 2012, in both listed and
non-listed categories, large companies recorded higher percentage than SMEs. Non-
listed companies had lower percentage compared to listed companies, and especially

non-listed SMEs had very low percentages.

Unit: %

Large companies

2012

m Listed companies = Non-listed companies
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2) Donation proportion according to donation type and average
amount

o Among donation types, “designated donation” (44.7%, 723,053,340KRW) had the
highest percentage, followed by “statutory donation” (33.6%, 543,503,190KRW),
and “others” (21.7%, 351,012,470KRW).

Unit: T000KRW

21.7
16.4
153 15, 14.8
Statutory donation Designated donation ‘ Special donation I Others

2009(N=153) = 2011(N=263) = 2013(N=325)

e Donation proportion according to areas

“Social welfare” was the highest at 36.4%, “community” 23.8%, “scholarship” 16.5%,
“cultural promotion” 5.1%, “international activities, such as aid” 3.1%, “health and
medicine” 2.8%, “environmental conservation” 2.3%, “civic group support” 2.1%,

“academic research” 1.8%, “sports sponsorship” 1.6%, and “disaster relief” 1.5%.
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Unit: %

45
$65,
28
199
155 173 145

53 51 31 28 34 4 38 34
25% 33 55 023 gy 35518 20, o m
| I | |1 =1 ST . |

A B C D E G H | J K L

2009(N=153)

A. Social welfare

B. Community

C. Scholarship

D. Cultural promotion

E. International activities, such as aid
F. Health and medicine

2011(N=263) = 2013(N=325)

G. Environmental conservation
H. Civic group support

|. Academic research

J. Sports sponsorship

K. Disaster relief

L. Others

e Donation amount was the highest in “social welfare” at 588,795,000KRW,

followed by “community” 384,981,000KRW, “scholarship” 266,899,000KRW,

“cultural promotion” 82,496,000KRW, “international activities, such as aid”

50,145,000KRW, “health and medicine” 45,292,000KRW, “environmental

conservation” 37,204,000KRW, “civic group support” 33,969,000KRW, “academic

research” 29,116,000KRW, “sports sponsorship” 25,881,000KRW, and “disaster

relief” 24,264,000KRW.
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Donation Donation

Percentage | amount Area Percentage | amount
(1000KRW) (1000KRW)
) Environmental
Social welfare 36.4 588,795 . 2.3 37,204
conservation
. Civic group
Community 23.8 384,981 2.1 33,969
support
_ Academic
Scholarship 16.5 266,899 1.8 29116
research
Cultural Sports
) 5.1 82,496 ) 1.6 25,881
promotion sponsorship
International aid | 3.1 50,145 Disaster relief 15 24,264
Health and
o 2.8 45,292 Others 3.0 48,527
medicine

3) Social welfare donation recipient

e Recipients in the social welfare category were the “disabled” and “children” at
68.9%, respectively, followed by “elderly” 61.3%, “youth” 52.9%, “multi-cultural
family” 25.6%, “women” 13.0%, “North Korean refugees/North Koreans” 8.4%, and

“displaced persons” 7.1%.
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Unit: %

Disabled  Children  Elderly Youth Multi- Women North  Displaced  Others

cultural Korean — persons
family refugees/
North
Koreans

4) Cultural promotion donation recipient and area

o Of the companies that donated in the cultural promotion area, 62.2% answered
they supported “arts institutions”, 25.7% “theaters”, 25.7% “public interest

organizations”, 10.8% “museums”, and 9.5% “individual artists.”

Unit: %

62.2

257 257

Arts institutionsv Theaters Public interest Museums  Individual artists Others
organizations
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e Among the cultural promotion donation areas, “art exhibition” was the highest at
39.2%, followed by “arts and culture education” 25.7%, “Western classical music”
21.6%, “play” 20.3%, “musical” 17.6%, “traditional/folk” 17.6%, “dance” 12.2%,

“popular music” 10.8%, “cultural infrastructure” 9.5%, “Korean traditional music”

6.8%, “video/media” 6.8%, and “literature” 2.7%.

Unit: %

A B C D E F G H J K L M
A. Art exhibition H. Popular music
B. Arts and culture education I. Cultural infrastructure
C. Western classical music J. Korean traditional music
D. Play K. Video/media
E. Musical L. Literature
F. Traditional/folk M. Others
G. Dance

5) Donation areas in international activities
e Of the companies that participated in international aid or activities, 55.8% were in

“health and medicine”, 36.5% “education”, 19.2% “environment”, 7.7% “agricultural

development”, 7.7% “industrial energy”, and 7.7% in “IT.”
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Unit: %

T Administrative  Others
medicine development  energy system

Healthand ~ Education  Environment  Agricultural  Industrial

= 2011(N=49) = 2013(N=52)

6) Donation proportion according to donation methods

e Among donation methods, “donation to self-selected, self-planned social
contribution projects” of companies had the highest percentage at 44.3%, followed
by “donation to public interest organizations or aid organizations” 28.6%, “donation
to national or local agencies” 11.2%, and “donation to own corporate foundation”
8.4%.

e Order of donation from “self-planned projects” to “public interest/aid organizations”

in 2013 was similar to that of previous studies.
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Unit: %

A B C D E

= 2009(N=153) = 2011(N=263) =2013(N=325)

A. Self-planned
B. Public interest organizations or aid organizations
C. National or local agencies

D. Own corporate foundation
E. Others

e Companies which donated to public interest organizations and aid organizations had

an average project management allowance percentage of 14.4%.

Unit: %
Average 14.4%
52.5
215
0% 1-10% 11-20% more than 21%
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7) Finances for social contribution activities

e Finances for corporate social contribution activities were from “corporate earnings”
(77.4%), “employees’ donation” (53.3%), “CEO or executives’ donation” (28.1%),
“profit from events” (11.3%), and “public good related marketing” (7.8%).

e Order of fundraising, from “corporate earnings”, “employees’ donation” to “CEO or

executives’ donation” was not greatly different from past studies.

Unit: %
87.1
81.0
800770774
571 960
53 533
17
356 359 B4
294 28.1
13.1 166 194137
104 78 113 94 78 7'868
44 ' S 41
‘ ‘ ~ ol | CREm coEdy
Corporate Employees’  CEO orexecutives'  Profit from CRM Others
earnings donation donation events

2005(N=163) 2007(N=180) ~2009(N=153) =« 2011(N=291) =2013([N=345)

8) Suspension, change of donation to public interest
organizations and reasons

e Regarding suspension or change of donation to public interest organizations, 58.3%
answered no such experience. The reasons cited were “more efficient to support

another organization” (23.2%), “end of project” (17.1%), “executives’ decision”
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(11.3%), “problems in recipient organizations” (10.4%), “financial difficulties”
(8.1%), “not related to company’s business scope” (7.2%), and “to start own CSR
project” (2.6%).

e The proportion of suspension and change of donation to public interest
organizations(41.7%) slightly dropped from 2011(50.5%), but the reasons behind the
suspension/change were similar to that of past studies.

Unit: %

660

5748 583
49.
285
22 206
153 15 ny g 141 150
124 111 13 g9 N3 8 9% 45 17
i wIE o umR sl %52 72 72
51l I ; 50 i 33,06 31831,
T T T T = T 1
A B @ D E F G H I
2005(N=163) - 2007(N=180) = 2009(N=153) = 2011(N=291] = 2013(N=345)
A. Never suspended of changed organizations F. Financial difficulties
B. More efficient to support another organization G. Not related to company’s business scope
C. End of project H. To start own CSR project
D. Executives’ decision |. Others

E. Problems in recipient organizations

4) Social Contribution Performance in 2012: Volunteer Work
(1) Employees’ participation in volunteer activities and company support

e On employees’ participation in volunteer activities, 57.4% answered that their

“employees participate in volunteer activities and company provides support”,
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25.8% “employees don’t participate in volunteer activities”, 16.8% “employees

participate in volunteer activities but the company doesn’t provide support.”

Unit: %
64.4
57.2 982 o4 574
, 258 25.8
215
176 189 o 176
141 144 l
Employees participate in volunteer Employees don't participate in Employees participate in volunteer
activities and company provides volunteer activities activities but the company doesn't
support provide support

2005(N=163) 2007(N=180) 2009(N=116) 2011(N=291) = 2013(N=345)

(2) Support methods for employees’ volunteer activities

e Support methods for employees’ volunteer activities were “cash compensation”
(39.9%), “high HR evaluation score” (35.4%), “holiday compensation” (15.7%), and
“consider as work” (12.6%).

® Order of “cash compensation”—*high HR evaluation score”—*holiday

compensation”—*“consider as work” was similar to past studies.
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Unit: %

46.0

399
366 354

19.9

15.7

124 136
8.1 87

Cash High HR Holiday " Consider as work - Others
compensation evaluation score compensation

= 2011(N=161) =2013(N=198)

*In 2005, 2007, 2009 studies, the question was “companies that do not support

employees’ volunteer activities”, so direct comparison is not possible.

(3] Employees’ volunteer participation rate and time
e Volunteer participation rate of employees was on an average 43.1%, and the highest

section was “less than 20%” (36.3%).

e Annual volunteer time per worker was 11.2 hours on an average.

Average: 43.1%

190
J” ||| i

Less than 20% Less than Less than Less than Less than 100%
20%~30% 30%~50% 50%~80% 80%~100%
2007(N=180) = 2009(N=116] = 2011(N=216) =2013(N=256)
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o The highest section was “less than 5 hours” (37.9%), followed by “less than 5~10
hours” (26.6%), “less than 10~30 hours” (26.2%), “less than 30~50 hours” (7.8%),
“less than 50~100 hours” (0.4%), and “more than 100 hours”(1.2%).

Unit: %
379
333 Average:
329 319 11.2 hours
259 26.2
264 26.6 %6 950
194
172
109
56 78 60
i3 34
. 08 19 08 14 12
r T T T T - OA T — 1
Less than 5 hours Less than Less than Less than Less than More than
5~10 hours 10~30 hours 30~50 hours 50~100 hours 100 hours

2007(N=180) 2009(N=116) 2011(N=216) = 2013(N=256)

(4) Volunteer areas of employees

e On volunteer areas, “social welfare” was the highest at 78.1%, “community” 72.3%,
“environmental conservation” 32.8%, “education/scholarship” 32.0%, “cultural
promotion” 11.3%, “civic group support” 9.8%, “health and medicine” 9.8%,

“disaster relief” 8.6%, and “international activities, such as aid work™ 6.6%.
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Unit: %

78278.1

741 904
0908 94 4
148 167 17.6 130
I I 13 98 49 9.8 8.4 6b .
i & B B ' H § X
A B C D E F G H | J
2011(N=216) = 2013(N=25¢)

A. Social welfare G. Health and medicine
B. Community H. Disaster relief
C. Environmental conservation |. International activities, such
D. Education/scholarship as aid work
E. Cultural promotion J. Others

F. Civic group support

*Due to the difference in items in the question, studies from 2005, 2007, 2009 cannot
be compared.

*From 2005~2009, the items were “aid to social welfare centers”, “environmental

>

EEINTS

conservation activities”, “visit to elderly living alone”, “volunteer activities to low-

income areas”, “disaster relief/aid activities”, “traffic safety activities”, and “others.”

5) Support Factors and Obstacles in Social Contribution

(1) Reasons for participation in social contribution activities
e Reasons cited for social contribution activities were “to practice corporate social
responsibility” (86.1%), “to help marginalized people” (51.6%), “to improve social

perception on the company” (30.4%), “CEQO’s will” (13.9%), “to boost the teamwork
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and morale of employees” (12.5%), and “to improve operational performance

through social contribution” (1.7%).

Unit: %

g0 861
A 8067804
91 490 516
g
24 247 30'93[1&
%5 28174 23
16 162 0 147 119 125 .
1.1 18 2038 M” .
| | | | i I w8 g1
A B C D E F G
2005(N=163) - 2007(N=180) 2009(N=153) 2011(N=291) = 2013(N=400)
A. To practice corporate social responsibility E. To boost the teamwork and morale of employees
B. To help marginalized people F. To improve operational performance through
C. To improve social perception on the company social contribution
D.CEO's will G. Others

(2) Decisive factor in participation in social contribution activities

e On the decisive factor in participation in social contribution activities, “CEO’s
will” was the highest at 77.7%, followed by “social sentiment” 53.0%, “employee
consensus” 53.0%, “tax benefit” 4.1%, and ‘““shareholders’ resolution” 4.1%.

e As in the previous studies, most respondents cited “CEO’s will” as the greatest
reason for volunteer activities. Thus, it can be learned that the commitment of the

head of the company acts as the decisive factor in corporate social contribution.
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Unit: %

824

772 74 777
89
52
540 53 o B0
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39 %6
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CEO's will Social sentiment Employee Tax benefit Shareholders’ Others
consensus resolution

2005(N=163) 2007(N=180) 2009(N=153) 2011(N=291)  =2013(N=345)

(3] Internal and external obstacles in social contribution activities

e External obstacles cited by respondents were “lack of interest and support from
central and local governments” 29.3%, “lack of law and institutions on corporate
social contribution” 22.6%, “social sentiment towards corporate social contribution”
18.6%, and “lack of competencies of non-profit organizations” 18.0%.

e More than 50% of the respondents cited lack of the government and legal and
institutional shortfall as external obstacles, so public support and cooperation is

important in social contribution.
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Unit: %

292 29.3
25.1 0 2.0
‘ 18.6 18.0
! 14.1
‘ 86 84
E B
A B © D E F
= 2011(N=291) = 2013(N=345)
A. Lack of interest and support from D. Lack of competencies of
central and local governments non-profit organizations
B. Lack of law and institutions on CSR E. Others
C. Social sentiment towards CSR F. None

(4) Internal and external obstacles in social contribution activities

e Internal obstacles cited by respondents were “lack of staff and expertise” 23.8%,
“lack of finances” 22.9%, “lack of information on social contribution activities”
18.0%, “lack of dedicated CSR organization” 15.7%, “lack of cooperation among
departments” 9.3%, and “lack of CEO interest” 5.5%.

e Compared to 2011, respondents who answered “lack of staff and expertise”

decreased, but “lack of finances” increased.
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Unit: %

503 503
4k
379
3%k %0
306 307
72 2
238 | 6229 9 o7 29
. 9180
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s o 8
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2005(N=163) 2007(N=180) =2009(N=153) =2011(N=291) =2013(N=345)

A. Lack of staff and expertise

B. Lack of finances

C. Lack of information on social
contribution activities

D. Lack of dedicated CSR organization

6) Social Contribution Results

E. Lack of cooperation among departments
F. Lack of CEO interest

G. Others

H. None

(1) Evaluation method of own social contribution activities

e On evaluation of company’s social contribution activities, 62.3% answered they had

“no evaluation method”, 23.2% performed “self-evaluation with evaluation indexes

and system”, 11.9% received “internal and external evaluations”, and 2.6% received

“external expert or institution’s evaluation.”

e Responses on evaluation methods were similar to previous studies.
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Unit: %

660 643 423
o3 2h 232
| 98 96 119
A B c D

2009(N=153)  =2011(N=291)  =2013(N=345)

A. No evaluation method

B. Self-evaluation with evaluation indexes and system
C. Internal and external evaluations

D. External expert or institution’s evaluation

(2) Evaluation of social contribution results

e On social contribution results, 80.6% responded “yes(strongly agree+somewhat
agree)” to “improvement of reputation, such as corporate image”, 75.1% to
“improvement of organizational culture”, and 28.7% to “improvement in business

performance, such as revenue increase.”

Korea’s Corporate Giving Index 2012 47



Unit: %

Improvement of reputation, such as corporate image

2013(N=345) 351 19.1 17.1 [ Yes287 |
2011(N=291) ISR 361 13 165 [ Yes361 |
2009(N=153) 37.3 137 183 Yes 30.8
2007(N=180) |0B= g3 378 200 23 . Yes89
Improvement of organizational culture ) )
2013(N=345) A 5720032 6.1 Yes75.1 |
2011(N=291) S 3 52 | Yes777 |
2009(N=153) TS 13120 66 | Yes 784 |
2007(N=180) || 254 33 117 | Yess94 |

Improvement in business performance, such as revenue increase
2013(N=345) | GBI S 130023 11 | Yes80.6 |
2011(N=291) | S 74 1107017 41 [ Yes832 |

= Stronglyagree = Somewhat agree © Somewhat disagree  Strongly disagree Unknown

7) Perception on Social Contribution Policies

(1) Knowledge of tax benefits on social contribution activities
® On the question of whether they know about tax benefits Korean government
provide to companies for social contribution activities, 58.3% answered “aware of

policies”, 19.3% “very well informed of the policies”, and 22.5% “don’t know.”
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Unit: %

= Aware of policies = Very well informed of the policies = Don't know

(2] Intention to increase donation amount if tax benefit increase

e On intention to increase donation amount if tax benefit increase, 42.5% answered
“not sure”, 35.8% “have intention to increase amount”, and 21.8% “will maintain
current amount.”

e Responses were mostly similar to that of 2011.

Unit: %

2013(N=400)

2011(N=338)

= Have intention to increase amount = Will maintain currentamount = Not sure
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[ll. Summary and Recommendations
1.Summary

1) Participation in social contribution activities and CSR organization
- With experience of social contribution activities 86.3%
- Cash donation, method of social contribution 82.3%
e Of the 400 companies in the top 2000 list, 86.3%(86.25%) had experience in social
contribution activities and 13.8%(13.75%) had no experience.
e The reason cited for non-participation was “lack of executives’ interest” (50.9%),
“lack of finances for social contribution” (40.0%), and etc.
® 67.2% of the companies without experience in social contribution said they have
intention to participate in the future.
e Methods of participation were mainly “cash donation” (82.3%), “volunteer
activities” (79.1%), and “donation in-kind” (69.9%).
- A staff in charge present but not dedicated staffs 53.0%
- Number of dedicated staffs: 3.2 full-time workers and 0.4 part-time workers
- Number of main CSR staffs: 3.8 on an average
e Regarding CSR organization, 53.0% answered they have “a staff in charge present
but not dedicated staffs”, 16.5% “dedicated staffs present”, 15.4% “dedicated staffs
and organization present”, and 15.1% “no organization or staff present.”
e Companies with dedicated staffs were 3.2 full-time workers and 0.4 part-time
workers on an average, with more full-time workers than part-time.

e Companies participating in social contribution on an average had 3.8 CSR staffs.
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2) Social contribution performance in 2012: participation
- Participated in social contribution activities in 2012 94.2%
- Plan to expand activities in the future 45.8%

® 94.2% of the respondents answered that they participated in social contribution
activities in 2012 and 5.8% said they didn’t. 9 out of 10 companies that have
experience in social contribution enrolled in such activities in 2012.

e Reasons cited for non-participation were “lack of finances” 60.6%, “lack of
information” 50.0%, “lack of motivation” 45%, and “opposition from execu-tives”
10.0%.

e On future plans to expand social contribution activities, 45.8% responded they will

“expand in the future”, and 43.4% “maintain current level.”

3) Social contribution performance in 2012: donation amount
- Statutory donation proportion 33.6%(donation to designated organizations 44.7%)
- Major donation area, social welfare(36.3%) and community(23.8%)

e Among donation types in 2012, “donation to designated organi-zations”(44.7%) was
the highest, followed by “statutory donation” (33.6), and “others” (21.7).

e [n terms of donation areas, “social welfare” was the highest at 36.4%, “community”
23.8%, “scholarship” 16.5%, “cultural promotion” 5.1%, “international activities,
such as aid” 3.1%, “health and medicine” 2.8%, “environmental conservation” 2.3%,
“civic group support” 2.1%, “academic research” 1.8%, “sports sponsorship” 1.6%,
and “disaster relief” 1.5%.

- In social welfare category, “disabled” and “children” were 68.9%, respectively.

e Recipients in the social welfare category were the “disabled” and “children” at
68.9%, respectively, followed by “elderly” 61.3%, “youth” 52.9%, “multi-cultural
family” 25.6%, “women” 13.0%, “North Korean refugees/North Koreans” 8.4%, and
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“displaced persons” 7.1%.
- Companies’ average donation amount 280,609,000KRW

e Average donation amount of Korean companies were 280,609,000KRW. Large
companies donated on an average 6,791,076,000KRW, and SMEs 112,945,000KRW.

e According to types of companies, listed companies donated on an average
1,468,886KRW and non-listed companies 119,400,000KRW. Amongst listed
companies, large companies donated on an average 8,377,808,000KRW and SMEs
397,125,000KRW, while from the non-listed companies, large companies donated
3,982,561,000KRW and SMEs 79,221,000KRW.

- Main recipient in cultural promotion area, arts institutions 62.2%
- Cultural promotion donation are, art exhibition 39.2%

e Of the companies that donated in the cultural promotion area, 62.2% answered they
supported “arts institutions”, 25.7% “theaters”, 25.7% “public interest organizations”
, 10.8% “museums”, and 9.5% “individual artists.”

e Among the cultural promotion donation areas, “art exhibition” was the highest at
39.2%, followed by “arts and culture education” 25.7%, “Western classical music”
21.6%, “play” 20.3%, “musical” 17.6%, “traditional/folk” 17.6%, “dance” 12.2%,
“popular music” 10.8%, “cultural infrastructure” 9.5%, “Korean traditional music”
6.8%, “video/media” 6.8%, and “literature” 2.7%.

- Main recipient area in international aid or activities, health and medicine 55.8%

e Of the companies that participated in international aid or activities in 2012, 55.8%
were in “health and medicine”, 36.5% “education”, 19.2% “environment”, 7.7%
“agricultural development”, 7.7% “industrial energy”, and 7.7% in “IT.”

- Self-selected and self-planned social contribution projects 44.3%
- Project management allowance percentage 14.4% for companies donating to

public interest organizations and aid organizations
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e Among donation methods, “donation to self-selected, self-planned social
contribution projects” of companies had the highest percentage at 44.3%, followed
by “donation to public organizations or aid organizations” 28.6%, “donation to
national or local agencies” 11.2%, and “donation to own corporate foundation” 8.4%.

e Companies donating to public organizations and aid organizations had a project
management allowance percentage of 14.4%.

- Finances for social contribution activities

e Finances for corporate social contribution activities were from “corporate earnings”
(77.4%), “employees’ donation” (53.3%), “CEO or executives’ donation” (28.1%),
“profit from events” (11.3%), and “public good related marketing” (7.8%).

99 <

e Order of fundraising, from “corporate earnings,” “employees’ donation,” to “CEO

or executives’ donation” was not greatly different from past studies
- Never suspended or changed donation to public organizations 58.3%

e Regarding suspension or change of CSR partners, 58.3% answered no such
experience.

e The reasons cited were “more efficient to support another organization” (23.2%),
“end of project” (17.1%), “executives’ decision” (11.3%), “problems in recipient
organizations” (10.4%), “financial difficulties” (8.1%), “not related to company’s
business scope” (7.2%), and “to start own CSR project” (2.6%).

e The proportion of suspension and change of donation to public interest

organizations(41.7%) slightly dropped from 2011(50.5%), but the reasons behind the

suspension/change were similar to that of past studies.
4) Social contribution performance in 2012: volunteer work

- Employees participate in volunteer activities and company provides support 57.4%

- Main support method, cash compensation(39.9%) and high HR evaluation
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score(35.4%)

e On employees’ participation in volunteer activities, 57.4% answered that their
“employees participate in volunteer activities and company provides support”,
25.8% “employees don’t participate in volunteer activities”, 16.8% “employees
participate in volunteer activities but the company doesn’t provide support.”

e Support methods for employees’ volunteer activities were “cash compensation”
(39.9%), “high HR evaluation score” (35.4%), “holiday compensation” (15.7%), and
“consider as work™ (12.6%).

- Volunteer participation rate of employees on an average 43.1%
- Annual volunteer time per worker 11.2 hours on an average

e Volunteer participation rate of employees on an average was 43.1%, and the highest
section was “less than 20%(36.3%).”

e Annual volunteer time per worker was 11.2 hours on an average.

e On volunteer areas, “social welfare” was the highest at 78.1%, “community” 72.3%,
“environmental conservation” 32.8%, “education/scholarship” 32.0%, “cultural
promotion” 11.3%, “civic group support” 9.8%, “health and medicine” 9.8%,

“disaster relief” 8.6%, and “international activities, such as aid work™ 6.6%.

5) Support factors and obstacles in social contribution
- To practice corporate social responsibility 86.1%
- CEO’s will decisive factor 77.7%
® Reasons cited for social contribution activities were “to practice corporate social
responsibility” (86.1%), “to help marginalized people” (51.6%), “to improve social
perception on the company” (30.4%), “CEO’s will” (13.9%), “to boost the teamwork
and morale of employees” (12.5%), and “to improve operational performance

through social contribution” (1.7%).
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e On the decisive factor in participation in social contribution activities, “CEO’s
will” was the highest at 77.7%, followed by “social sentiment” 53.0%, “employee
consensus” 53.0%, “tax benefit” 4.1%, and ““shareholders’ resolution” 4.1%.

e As in the previous studies, most respondents cited “CEO’s will” as the greatest
reason for volunteer activities. Thus, it can be learned that the commitment of the
head of the company acts as the decisive factor in corporate social contribution.

- External obstacles, lack of interest and support from central and local governments
29.3%
- Internal obstacles, lack of staff and expertise 23.8% and lack of finances 22.9%

e External obstacles cited by respondents were “lack of interest and support from
central and local governments” 29.3%, “lack of law and institutions on corporate
social contribution” 22.6%, “social sentiment towards corporate social contribution”
18.6%, and “lack of competencies of non-profit organizations” 18.0%.

e More than 50% of the respondents cited lack of the government and legal and
institutional shortfall as external obstacles, so public support and cooperation is
important in social contribution.

e Internal obstacles cited by respondents were “lack of staff and expertise” 23.8%,
“lack of finances” 22.9%, “lack of information on social contribution activities”
18.0%, “lack of dedicated CSR organization” 15.7%, “lack of cooperation among
departments” 9.3%, and “lack of CEO interest” 5.5%.

e Compared to 2011, respondents who answered “lack of staff and expertise”

decreased, but “lack of finances” increased.

6) Social contribution results

e On evaluation of company’s social contribution activities, 62.3% answered they had

“no evaluation method,” 23.2% performed “self-evaluation with evaluation indexes
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and system”, 11.9% received “internal and external evaluations”, and 2.6% received
“external expert or institution’s evaluation.”

e On social contribution results, 80.6% responded “yes(strongly agree+somewhat
agree)” to “improvement of reputation, such as corporate image”, 75.1% to
“improvement of organizational culture”, and 28.7% to “improvement in business

performance, such as revenue increase.”

7) Perception on social contribution policies
- Aware of the tax benefit policies 58.3%
- Intend to increase donation amount if tax benefit increase 35.8%, undecided
42.5%

e On the question of whether they know about tax benefits Korean government
provide to companies for social contribution activities, 58.3% answered “aware of
policies”, 19.3% “very well informed of the policies”, and 22.5% “don’t know.”

e On intention to increase donation amount if tax benefit increase, 42.5% answered
“not sure”, 35.8% “have intention to increase amount”, and 21.8% “will maintain

current amount.”
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2. Recommendations

1. More diverse social contribution areas
- Need for companies to diversify their participation in various social contribution
areas, such as cultural promotion, international aid, health and medicine, and
environmental conservation
- Need for companies to collect and analyze information on social issues and
demand: cooperation with professional organizations
- Need for active exchange of information and communication among non-profit

organizations, companies and public interest organizations

2. Structure for communication between companies and NPOs
- Need for communication structure between companies and NPOs to promote
corporate social contribution
- Need for continuous consultation structure to eliminate redundant projects and
inefficiencies, and enhance results
- Need for consultation structure of CSR organizations

- May consider forming regional consultation bodies

3. Self-evaluation system for CSR
- Establish in-house social contribution evaluation system
- Need for evaluation and quality management system with the cooperation from
the academia, expert groups, and public interest organizations
- Establish different types of evaluation systems according to company types, group

of business, region, and industry
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4. Support to strengthen NPO competency
- Need to strengthen NPOs’(project implementation bodies) competencies in order
to enhance CSR activities
- Provide technical assistance to enhance NPOs’ project implementation capability:

project planning, quality management, accounting, etc.

5. Integrate and upgrade corporate social contribution information sharing
system
- Enhance efficiency of government social contribution information portal
- Share and exchange information with the Social Contribution Information Center

of Korea National Council on Social Welfare and other local governments’

information centers
- Establish a reliable database of corporate social contribution

- Establish practical information sharing system for matchmaking between NPOs

and companies
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Survey on Arts and Culture Corporate
Social Responsibility Activities in 2012







Chapter I. Overview
1. Survey Purpose and Outline

1) Survey Purpose

* Research on the status of Korean companies participating in arts and culture CSR
activities

» Research on the perception and attitude of Korean companies toward arts and
culture CSR activities

* Establish basic resources to facilitate future arts and culture CSR activities and

design relevant policies
Survey on Arts and Culture Corporate Social Responsibility Activities
The Beautiful Foundation
2) Survey Outline

Content

Korean companies with experience in donating in arts and

Population
culture
Sample size 103 companies
Instrument & Structured questionnaires utilizing Computer Assisted Web
Data collection | Interview [CAWI)

Survey period September 17(Tues), 2013 ~ October 7(Mon], 2013

Survey agency Hankook Research(CEO Ik-sang Noh)
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Chapter Il. Survey Results

1. Arts and Culture Social Contribution Performance in 2012

1) Current status of arts and culture CSR activities in 2012

Arts and culture social contribution in 2012

“Cash or in-kind donation to public interest funds” (66.0%) > “advertisement
sponsorship” (44.7%) > “public interest related marketing” (5.8%)

Average of 1,670,810,000KRW spent on arts and culture CSR activities in 2012

Unit: %

Arts and culture social contribution in 2012

N=103
66.0
447
22.3
A. Cash or in-kind donation to public
58 interest funds
B. Advertisement sponsorship
C. Public interest related marketing
D. No donations
A B C D
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Unit: %

Arts and culture social contribution expense in 2012
N(Participated in arts and culture CSR activities last year)=80

Average
163 238 21.3 1.6781billionKRW

= |essthan = 10million~ 40million~ 200million~ More than
10millionKRW 40millionKRW 200millionKRW 1billionKRW TbillionKRW

Unit: %

Arts and culture social contribution expense according to methods in 2012

N(Participated in arts and culture CSR activities last year)=80

Average 67.8

Average 28.7

2.5 Average3b

LR

= Lessthan30% = Less than 30~60% Less than 60~90% More than 90%

A. Cash or in-kind donation to public interest funds
B. Advertisement sponsorship
C. Public interest related marketing

2) Arts and culture social contribution expense according to company size

Arts and culture social contribution expense in 2012
Cash or in-kind donation to public interest funds — large company 1,349,238,000KRW
/ medium company 64,990,000KRW / small company 228,736,000KRW
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* Arts and culture social contribution expense according to company size

Unit: %, 1,000KRW

Cash or in-kind
Average Advertisements Public interest related

Company | spending donation to public

Sponsorship marketing

o EFS £ interest funds

Large
1,990,027 . 1,349,239 . 597,008 . 41,792
company
Medium
116,889 55.6 64,990 28.9 33,781 15.6 18,235
company
Small
254,152 90.0 228,737 10.0 25,415 0.0 0
company
Average 167,081 67.8 110,273 28.7 479,522 35 58,478

3) Reasons of non-participation in arts and culture CSR activities in 2012
Reasons of non-participation in arts and culture CSR activities in 2012
“Does not fit company’s social contribution direction” 47.8%

Unit: %

N(Did not participate in arts and culture CSR

activities)=23
I l l '

F
A. Does not fit company’s D. Does not fit company’s image
social contribution direction E. Lack of knowledge of participation
B. Lack of finances F. Others

C. Opposition of executives
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4) Motivating factors in arts and culture CSR activity partici-pation in 2012
Motivating factors in arts and culture CSR activity participation in 2012

“Executives’ interest and support” 48.8%

Unit: %
48.8 o . o
N(Participated in arts and culture CSR activities
last year)=80
313
16.3
T T T I T 1
A B © D E
A. Executives interest and support D. Increase of other companies’ arts and
B. Pioneer new sectors for CSR activities culture CSR activities
C. Request from individual artist or E. Others

arts organization

5) Target, area, methods of arts and culture CSR activities in 2012

Target of arts and culture CSR activities, “cultural events” 72.5%

Area of arts and culture CSR activities, “performing arts” 80.0%

Method of arts and culture CSR activities, “direct support to arts and culture

organizations” 67.5%
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Unit: %

Target of arts and culture CSR activities

N(Participated in arts and culture CSR activities last year)=80

72.5
52.5
40.0
I 275
A. Cultural events
B. Individual artists or arts organizations
I C. Secondary recipient
A B © D

D. Cultural centers

Unit: %

Area of arts and culture CSR activities

N(Participated in arts and culture CSR activities last year)=80

A. Performing arts

B. Arts and culture education
C. Visual arts

D. Other genres

E. Media arts

F. Literature
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Unit: %

Method of arts and culture CSR activities (1st+2nd+3rd)
N(Participated in arts and culture CSR activities last year)=80

A. Direct support to arts and culture
organizations

B. Direct support to cultural events

C. Support through relevant organizations,
such as mecenat associations

D. Donation to public interest or fund-
raising organizations

E. Donation to own cultural foundation

F. Support through central or local
governments
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2. Methods and driving factors for arts and culture CSR activities
1) Arts and culture CSR activities cycle
Arts and culture CSR activities cycle

“Temporary” (38.8%) > “routine” (33.0%) > “always” (26.2%) > “timely” (1.9%)

Unit: %

26.2

A. Temporary(at an event or when necessary)

B. Routine(determined based on a set principle)
C. Always(annually or permanent)

D. Socially timelylwhen societal interest increases)

2) Expansion plans for arts and culture CSR activities
Expansion plans for arts and culture CSR activities
“Maintain as-is”(46.6%) > “increase from current level”(29.1%) > “reduce from

current level”(2.9%)

68 Giving Korea 2013



Unit: %

46.6

current level current level

29.1
214
29
— ;
Maintain as-is Increase from Reduce from Unsure

3) Preferring arts and culture CSR activities

Preferring arts and culture CSR activities

“Provide cultural support or hold arts and culture events for the marginalized group”

63.1%
Unit: %
63.1
il 563
26.2 -
l ' 15.5 136
58
B B B -
A B e D E F G H

A. Provide cultural support or hold arts and culture events for the marginalized group
B. Sponsor various performances, exhibitions, or festivals

C. Support arts and culture circle(organization or individual artists)

D. Provide funding for scholarship, research expenses, or training expenses

E. Extensive support or sponsorship by public agency or government

F. Continuous support on funding art and culture organizations’ operating expenses
G. Support through cash or in-kind(musical instruments/training aids, etc.)

H. Provide funding to various competitions or auditions
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4) Source of finance for arts and culture CSR activities

Source of finance for arts and culture CSR activities, “business profit” 78.6%

78.6
34.0
233

Unit: %

Business Employees’ CEOQ or Event profit Cause related
profit donation executives’ marketing(CRM)
donation

5) Considerations in selecting organizations for arts and culture CSR
activities
Considerations in selecting organizations for arts and culture CSR activities

Credibility of arts and culture organization or individual artist is important, 84.5%

Unit: %

[ oo [T R

= Not at allimportant = Not thatimportant = Somewhat important * Very import

Credibility

7.8

Awareness

Previous project pe
formance

Personal relationship
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6) Reasons for participating in arts and culture CSR activities
Reasons for participating in arts and culture CSR activities
“Fulfill company’s social responsibility” 85.4%

Unit: %

A -2.? 7 | 476 | 379 important - 85.4
B 9 155 505 | 301 important - 80.6
c -33 204 573 175 important - 74.8
O [TivAl 340 | 447 87 | important-534
e HEE 38 | 311 19 important - 50.5
FH 186 | 388 | 340 | 117 | important - 45.6

Notatallimportant = Not thatimportant = Average Somewhatimportant  Veryimportant

A. Fulfill company’s social responsibility

B. Improve corporate image and strengthen brand image
C. Contribute to arts and culture development

D. Improve organizational culture and employee welfare
E. Enhance customer service[customer satisfaction)

F. Increase company sales and marketing effect

7) Decisive factors and obstacles in pursuing arts and culture CSR activities
Decisive factors in pursuing arts and culture CSR activities, “CEO’s will” 81.6%

Obstacles “Difficult to prove correlation with company’s sales performance” 33.0%
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Decisive factors in pursuing arts and culture CSR activities (multiple responses).

Unit: %

CEO's will

Social sentiment

Decision of CSR officer

Request and pressure from outside
Tax benefits

Employee consensus

Market development strategy
Relationship with competitors
Shareholders’ approval

Others

Obstacles in pursuing arts and culture CSR activities (multiple responses).

Unit: %

Difficult to prove correlation with company’s sales performance
Difficult to raise funds
Do not feel the need due to industry characteristics

Lack of information on art and culture

Lack of institutional benefits for CSR activities

Lack of CEO's understanding or reluctance

Concerns about dependence of arts and culture organizations

Lack of competencies in carrying out projects by arts and culture organizations

Others
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8) Evaluation of arts and culture organizations as CSR partners
Arts and culture organizations, “financial transparency” excellent, 43.7%

“communication skills” excellent, 42.7%

Unit: %

A
;
:
;
E

= Notatallgood = Notthatgood  * Average  Good Excellent

A. Financial transparency

B. Communication skills

C. Treatment and management of donor
D. Project planning and execution ability
E. Project evaluation and reporting ability

3. CSR performance
1) Evaluation methods for arts and culture CSR activities

Evaluation methods for arts and culture CSR activities

“No evaluation methods for CSR activities” 62.1%
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Unit: %

175 17.5
No evaluation Self-evaluation with Evaluation by both External expert or
methods for CSR evaluation indexes internal and institution’s
activities and system external body evaluation

2) Evaluation of arts and culture CSR performance
Evaluation of arts and culture CSR performance
Great achievement in terms of “fulfilling company’s social responsibility” 83.5%

Unit: %

36.9 yes-83.5

34.0 yes-77.7

204 yes-728

* Notatall “ Not much “ Somewhat Very much so

yes -28.2

FREEE

A. Fulfilled company’s social responsibility

B. Contributed to arts and culture development

C. Contributed to improving company’s image and reputation

D. Improved organizational culture, such as enhancing employees’ solidarity
E. Increased business performance, such as sales increase
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3) Arts and culture CSR performance indicators

Arts and culture CSR performance indicators

“Fulfilled company’s social responsibility” (85.4%) > “contributed to arts and culture
development” (83.5%) > “improved corporate image and strengthened brand” (82.5%)

Unit: %

A 78 456 39.8 49 | yes-854

g W07 515 320 39 | yes-835

c J97 476 350 58 | yes-825

o NI 474 194 87 | yes-470

E W 26.2 388 23 87 | vyes-612

S | 330 3838 166 97 | yes-534
= Not atall Not much Somewhat Very much so ~Unsure

A. Fulfilled company’s social responsibility

B. Contributed to arts and culture development

C. Contributed to improving company's image and brand
D. Improved organizational culture and employees’ welfare
E. Enhanced customer service(satisfaction level]

F. Improved company revenue and marketing effects

4) Awareness of tax benefits for CSR activities
Awareness of tax benefits for CSR activities, “only aware of the institutions” 54.4%

Intention to increase donation amount if tax benefits increase, “maintain current level”

35.9%
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Awareness of tax benefits for CSR activities

Unit: %
Well-informed
of the
institutions
34.0
Only aware of the
institutions
54.4
Intention to increase donation amount if tax benefits increase
Unit: %

Maintain
current level

359

Increase
current level
28.2
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Chapter Illl. Summary and policy implications
1. Arts and culture CSR performance in 2012

* CSR advertisement sponsorship in arts and culture(44.7%)

* Average arts and culture CSR expense 1,671,000,000KRW

» Motivation to participate in arts and culture CSR activities, “executives’ interest
and support” 48.8%

* Target of arts and culture CSR activities, “cultural event” 72.5%

* Areas of arts and culture CSR activities, “performing arts” 80.0%

* Methods of arts and culture CSR activities, “direct support to arts and culture

organizations” 67.5%

- Advertisement sponsoring comprise a large portion of CSR activities

- Arts and culture CSR activities are highly focused
- Compared support for cultural events and programs, support for infrastructure is

relatively low
- Company participates directly in CSR rather than through fund-raising

organizations

2. Motivating factors in arts and culture CSR activity participation

* Intend to expand CSR activities from current level 29.1%

* Prefer cultural support for the marginalized group 63.1%
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* Credibility of organization important in selecting recipient organizations 84.5%

* Reasons for participating in arts and culture CSR activities, “to improve corporate
image and strengthen brand” 80%

* Obstacles, “difficult to prove correlation with company’s sales performance” 33.0%

» Arts and culture organization, “financial transparency” excellent, 43.7% /

“communication skills” excellent, 42.7%

- Trend toward CSR activities on supporting marginalized groups rather than fine
arts programs

- Need for arts and culture organizations to heighten its credibility

- Need to strengthen strategies that contribute to corporate image and brand
power

- Need for arts and culture organizations to enhance its implementation capacity

3. CSR Results

* No evaluation methods for CSR activities 62.1%
- Fulfilled company’s social responsibility 82.5%

- Contributed to improving company’s image and reputation 72.8%

* Arts and culture CSR performance indicators
- Fulfilled company’s social responsibility(85.4%)
- Contributed to arts and culture development(83.5%)

- Improved corporate image and strengthened brand(82.5%)
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Need to develop a CSR performance evaluation system

- Company’s internal system, company to company system, outsourcing to

expert group or specialized organizations

4. Awareness of CSR policies

» Awareness of tax benefits for CSR activities

- Only aware of the institutions 54.4%

« Intention to increase donation amount if tax benefits increase

- Maintain current level 35.9%

- Need to educate and promote relevant laws and regulations to company’'s CSR
officers and arts and culture organizations
- Need to develop arts and culture CSR activity database and information sharing

system — Empirical studies needed to find out total private funding amount in
arts and culture CSR activities

- Prepare resource map
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1. Corporate Social Responsibility Survey

Greetings on behalf of Hankook Research, a professional research agency. This
study is designed to investigate the current status, perception and attitude of Korean
companies’ corporate social responsibility efforts. This survey will contribute greatly
to promoting CSR efforts and establishing CSR related policies.

Your responses will be kept strictly confidential in accordance with Article 33
of the Statistics Act and it will not be used for any other purposes than statistical
compilation.

We would greatly appreciate a moment of your time to answer the following
questions. To those who complete this survey, 5,000KRW will be provided as a token

of our appreciation.

4
Sz orsere g

Hosting Organization

The Beautiful Foundation

|
. HankookResearch
Research Institute [

Contacts : The Center on Philanthropy at the Beautiful Foundation
Director Hyun-kyung Chun
02-6930-4572

Socio-political Research Division of Hankook Research

Manager Hyeon-jeong Sung
02-3014-0168
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Selecting Respondents

1. Are you in charge of CSR activities or working at HR/Administration/PR/Planning
departments of _ company?
1. Yes
2. No

- This question is to select respondents. The name of the company is asked to prevent
redundant participation of the same company.

- From the following questions, your responses will be kept strictly confidential in

accordance with Personal Information Protection Act.

I. CSR participation and organization

% If your company is a holding company or group, don’t answer on behalf of all

subsidiaries, but only for your company.

Q1. Has your company participated in CSR activities, such as cash donation, donation
in-kind, professional service, or volunteer work since its establishment?
1. Yes = Go to Q4
2. No

- CSR activities are defined as a set of activities conducted by a company for the
purpose of promoting social good or assisting individuals or organizations by

providing cash, value-in-kind, professional services, volunteer work, and etc. that
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are unrelated to the usual operations of the company.
- The following activities are not included as CSR activities in this survey.
1) Programs targeting an employee or his or her family.
2) Education or R&D activities designed for the company’s business

3) Activities related to customer relationship, such as after-sales service

Q2. What are the reasons for non-participation in CSR activities? Please select two.
1. Lack of finances

2. Don’t feel the need

3. Lack of interest by the management

4. Lack of employees’ interest

5. Don’t know how to participate

6. Others ()

Q3. Does your company have the intention to participate in CSR in the future?
1. Yes

2. If circumstances allow

3. No

4. Unsure

= Go to Q31

Q4. What is your method of CSR activities? Please select all that apply.
1. Cash donation
2. Donation in-kind

3. Volunteer work
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4. Discounts
5. Equity donation
6. Others ()

Q5. Are there dedicated organizations or staffs for CSR? Do not include organizations

or staffs from company funded foundation.

1. Dedicated organization and staff (ex. CSR Team) = Go to Q6
2. Dedicated staff (ex. CSR staff in PR Division) = Go to Q6
3. No dedicated staff, but staff in charge of CSR present = Go to Q7

(ex. PR staff overlooking CSR activities)

4. No dedicated organization or staff = Go to Q8

Q6. How many dedicated CSR staff do you have?
Full-time

Temporary

Q7. How many staffs are in charge of CSR activities? When classifying CSR expenses

according to the following categories, what is the proportion of each?
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Il. Social Contribution Performance in 2012

Q8. Did your company undertake CSR activities last year(January~December 2012)?
1.Yes = Goto Q10
2.No = GotoQ9

Q9. What are the reasons for non-participation in CSR activities last year
(January~December 2012)? Please select two.

1. Financially unable

2. Don’t feel the need

3. Lack of interest by the management

4. Don’t know how to participate

5.Others ()

= Go to Q18

Q10. Does your company intend to expand CSR activities in the future?
1. Current level will be maintained

2. Activities will be expanded

3. Activities will be reduced

4. Unsure
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I1l. Social Contribution Performance: Donation Amount

Q11. Out of last year’s donations, what is the approximate percentage of each of the
following? (For the definition of the items, please refer to the Donation Category

List provided below.)

I S

1. Statutory donation (50% deductible from income)
2. Designated donation (10% deductible from income]
3. Others [Non-deductible)
Total 100%

Donation Category

Money or valuables donated to central or local governments

Money or valuables donated for national defense and soldiers

Money or valuables donated for disaster victims

Donations for facilities, education, scholarships, and/or research fund of
private schools, non-profit educational foundations, technical college, life-
long education institutions and online universities, overseas education
institutions, industry-academia cooperation teams, KAIST(Korea
Institute of Science and Technology), GIST(Gwangju Institute of Science
Statutory and Technology), DGIST(Daegu Gyeongbuk Institute of Science and
donation Technology), and national universities

Donations for facilities, education, and/or research fund of national university
hospitals, national university dental hospitals, Seoul National University Hospital,
Seoul National University Dental Hospital, private university hospitals, National
Cancer Center, local medical centers, National Medical Center, Korean Red Cross
hospitals, Korean Veterans Welfare and Healthcare Corporation hospitals, Korea
Institute of Radiological Medical Sciences, and National Health Institute Service
hospitals.

Donations to non-profit organizations established to raise funds and
distribute to social welfare projects and activities
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Donations to social welfare foundations established under the "Social
Welfare Service Act

Donations to kindergartens established under the "Early Childhood
Education Acty, schools under the "Primary and Secondary Education
Act, and rTertiary Education Acty, technical colleges under the "Workers
Vocational Skills Development Act;, and life-long education institutes and
online universities under the I'Life—long Education Act,

Donations to academic research institutes, scholarship foundations, and
technology promotion organizations authorized or licensed by the state

Designated

donation Donations to arts and culture centers and/or environmental organizations

authorized or licensed by the state

Donations to non-profit organizations established for the purpose of
religious services and outreach

Donations to medical institutes established under the "Medical Service
ACtJ

Donations to non-profit organizations or social cooperatives authorized by
relevant authorities

Others

Q12. In which of the following items did your company make donations to last
year(January~December 2012)? What is the percentage of each items in terms of

donation amount?

R

Education/ Academic
scholarships % research %
2.  Social welfare 8. Disaster %
= Go to Q13 % relief %
3.  Community % 9. Healthand
4. Cultural promotion medicine %
= Go to Q14 % 10. Civic group
5. Environmental assistance
conservation % 11. International %
6. Sports assistance aid activities
= Go to Q16
12. Others( ]
Total 100%

= [fyou didn’t” answer items 2,4,11 of Q12, please go to Q17.
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Q13. (Only those who answered item 2 of Q12) If you donated to social welfare
organizations, who were the recipients? Please select all that apply.

1. Elderly

. Disabled

. Children

VS B ]

. Youth

5. Women

6. North Korean refugees/North Koreans

7. Multi-cultural families(immigrant workers, marriage immigrants, etc.)
8. Displaced persons

9. Others ()

= Go to Q17

Q14. (Only those who answered item 4 of Q12) If you participated in cultural
promotion activities, what organizations did you enroll in? Please select all that
apply.

1. Museum

2. Theater

3. Art centers

4. Individual artists

5. Public organizations

6. Others

= (Go to Q15
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Q15. (Only those who answered item 4 of Q12) If you donated for cultural promotion,
which areas were they? Please select all that apply.

1. Western classical music

2. Play

3. Musical

4. Korean traditional music

5. Dance

6. Art exhibition

7. Video/media

8. Cultural infrastructure

9. Traditional/folk

10. Literature

11. Arts and culture education

12. Popular music

13. Other

= Go to Q17

Q16. (Only those who answered item 11 of Q12) If you participated in international
aid acitivities, which areas were they? Please select all that apply.

1. Education

2. Health and medicine

3. Information technology (IT)

4. Rural development

5. Administrative systems(public administration)

6. Industrial energy(expansion of social overhead capital)
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7. Environment
8. Others
= Go to Q17

Q17. What is your method of donation? What is the percentage of each category in

terms of donation amount?

I S R

1. Self-selection of recipients and independent planning and o
0

implementation of projects

2. Donations to company-funded foundation %

3. Donations to public interest or fund-raising organizations(the

Beautiful Foundation, Community Chest of Korea, World Vision, etc.) %
= Go to Q17
4. Donations to central or local governments %
5.Others [ ) %
Total 100%

Q17-1. (Only those who answered item 3 of Q17) If you have donated to public
interest or fund-raising organizations last year(January~December 2012), what
was the allowance for project management expense of the entire donation

amount? Please answer you allowance percentage of last year.

Project management expense is the general administrative cost of recipient
organizations to implement the project, of which the donating company can allocate a
certain percentage of the donation amount for the management of the project.

About %
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Q18. What is the source of finances for your company’s CSR activities? Please select
all that apply.

1. Company profit

2. CEO or executives’ donation

3. Employees’ donation

4. Event profit

5. Cause-related marketing(CRM)

6. Others ()

Cause-related marketing(CRM) is a donation method, in which a certain percentage of

the profit from the sales of a specific product is offered for a social cause.

Q19. Has your company suspended donations to a public interest organization(social
welfare institution, civic group, NGOs, etc.) or changed the beneficiary? If you

answered yes, what are the main reasons? Please select two.

—_

. Never suspended of changed organizations

. End of project

. Problems in recipient organizations

. Not related to company’s business scope

. More efficient to support another organization
. Financial difficulties

. Executives’ decision

. To start own CSR project

O 0 N N L A WD

. Others ()
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IV. Social Contribution Performance: Volunteer Work

Q20. Did your company conduct CSR activities through employee volunteer work in
2012(January~December 2012)? If you answered yes, did your company provide

support to such activities?

1. There were employee volunteer programs and the company provided support
= (Go to Q21

2. There were employee volunteer programs but no company support

= (Go to Q22

3. There were no employee volunteer programs

= (Go to Q25

Q21. What support did your company provide to employees to took part in volunteer
activities last year(January~December 2012)? Please select all that apply.

1. Holiday compensation

2. Cash compensation

3. High HR evaluation score

4. Others ()

Q22. What was the employee volunteer participation rate last year(January~December
2012)?
%
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Volunteer participation rate = (Number of employees who participated more than

once/total number of employees) x 100

Q23. What was the average participation hours of volunteering per participating
employees last year(January~December 2012)?

%

Q24.1In which areas did your company conduct volunteer activities last
year(January~December 2012)? Please select all that apply.

1. Education/scholarships

2. Social welfare

3. Community

4. Cultural promotion

5. Environmental conservation

. Disaster relief

. Health and medicine

. Civic group assistance

O 0 9

. International aid activities

10. Others( )
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V. Support Factors and Obstacles in Social Contribution

Q25. What are the main reasons your company started CSR activities? Please select
two.

1. To practice corporate social responsibility

2. To improve social perception on the company

3. To help marginalized people

4. To improve operational performance through social contribution

5. To boost the teamwork and morale of employees

6. CEO’s will

7. Others

Q26. What is the decisive factor in promoting your company’s CSR activities? Please
select two.

1. CEO’s will

2. Shareholders’ resolution

3. Employee consensus

4. Social sentiment

5. Tax benefit

6. Others( )

Q27. What are the most important external obstacles in your company’s pursuit of
CSR activities?
1. Lack of law and institutions on corporate social contribution

2. Lack of interest and support from central and local governments
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3. Social sentiment towards corporate social contribution

4. Lack of competencies of non-profit organizations(social welfare institutions, civic
groups, NGOs, etc.)

5. Others( )

Q28. What are the most important internal obstacles in your company’s pursuit of
CSR activities?

1. Lack of staff and expertise

[\

. Lack of information on social contribution activities
. Lack of CEO interest

. Lack of cooperation among departments

. Lack of finances

. Lack of dedicated CSR organization

N N W

. Others( )

VI. Social Contribution Results

Q29. How does your company evaluate the impact of its CSR practice?
1. Self-evaluation with evaluation indexes and system

2. External expert or institution’s evaluation

3. Internal and external evaluations

4. No evaluation method

5. Others( )

Questionnaires 97



Q30. In which items do you believe your company’s CSR activities are making an

impact? Please mark appropriately.

“

1. Improvement of business
performance, such as revenue

2. Improvement of organizational
culture

3. Improvement of reputation, such
as corporate image

VII. Perception on Social Contribution Policies

Q31. In Korea, company’s CSR activities are entitled to a certain level of tax benefits.
Are you aware of this incentive?

1. Aware of policies

2. Very well informed of the policies

3. Don’t know

Q32. If the government increases the tax benefits for CSR activities, is your company
willing to increase the level of donation amount?

1. Have intention to increase amount

2. Will maintain current amount

3. Not sure
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VIII. Awareness on Public Interest and Fund-raising Organizations

Q33. How well do you know about the CSR programs of the Beautiful Foundation?
1. Completely unaware

2. Little aware

3. Somewhat aware

4. Very well aware

IX. Demographics

DQI1. What is your role in your company?
1. HR

2. Finance/accounting

3. Marketing

4. Planning

5.PR

6. CSR

7. Others( )

DQ2. What is your position in your company?
1. Staff

2. Assistant manager

3. Manager

4. Assistant director/Director

5. Executive
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DQ3. How long have you been working for your current company?

years months

DQ4. wwHow long have you been working in your current role(CSR-related role)?

years months
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Survey on Arts and Culture CSR Practice 2012

Survey on Arts and Culture CSR Practice 2012

Greetings on behalf of Hankook Research, a professional research agency. This
study is designed to investigate the current status, perception and attitude of Korean
companies’ corporate social responsibility efforts in the arts and culture sector. This
survey will contribute greatly to promoting CSR efforts and establishing CSR related
policies in the arts and culture sector.

Your responses will be kept strictly confidential in accordance with Article 33
of the Statistics Act and it will not be used for any other purposes than statistical

compilation.

Hosting Organization : The Beautiful Foundation, Arts Council Korea

Research Institute : Hankook Research

Contacts : The Center on Philanthropy at the Beautiful Foundation
Director Hyun-kyung Chun
02-6930-4572

Socio-political Research Division 1 of Hankook Research
Manager Hyun-jeong Seong

02-3014-0168

Assistant manager Seung-ah Yoo

02-3014-1051
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2. Arts and Culture CSR Performance in 2012

* Arts and culture CSR activities are programs carried out directly by companies
or assistance provided to individuals of organizations in the form of cash/in-
kind donations, service, sponsorship, or CRM that are not related to the scope of
business of the company.

* However, in this survey, we shall exclude the following activities from being called

CSR.

QIl. Has your company participated in arts and culture CSR activities last
year(January~December, 2012)? Please select all that apply.

1. Cash or in-kind donation to public interest organizations(donations without
conditions to arts institutes, individual artists, or programs)

2. Advertisement sponsorship(conditional donation for ticket purchase, advertisement
billboard and etc.)

3. Cause related marketing(donate portion of sales of a certain product to arts and
culture)

4. Did not donate to arts and culture last year = Go to Q3
Q2. (Only those who answered 1,2,3 of Q1) How much did your company spend on
arts and culture CSR activities last year(January~December, 2012)?

About KRW

Q2-1. (Only those who answered 1,2,3 of Q1) What is the percentage of the following

items of CSR spending last year(January~December 2012)?
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o T e

Cash or in-kind donation to public interest
1 organizations(donations without conditions to arts

institutes, individual artists, or programs)

Advertisement sponsorship(conditional donation
2 for ticket purchase, advertisement billboard and

etc)

Cause related marketing(donate portion of sales of
a certain product to arts and culture)
Total 100%

Q3. What are the most important reasons for non-participation in arts and culture CSR
activities last year(January~December, 2012)? Please select two.

1. Lack of finances

2. Opposition of executives

3. Lack of knowledge of participation

4. Does not fit company’s image

5. Does not fit company’s social contribution direction

6. Others

= (Go to Q8

Q4. What are the most important reasons in participating in arts and culture CSR
activities last year(January~December, 2012)? Please select two.

1. Executives’ interest and support

2. Increase of other companies’ arts and culture CSR activities

3. Request from individual artist or arts organization
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4. Pioneer new sectors for CSR activities

5. Others

Q5. Who were the recipients of your arts and culture CSR activities last
year(January~December, 2012)? Please select all that apply.

1. ndividual artists or arts organizations(assist in production or operation cost)

2. Cultural events(various performances, exhibitions, festivals, events, etc.)

3. Cultural centers(exhibition hall, theater, gallery, museum, etc.)

4. Secondary recipient(welfare centers for marginalized youths, etc.)

Q6. Which areas of arts and culture did your company support last year
(January~December, 2012)? Please select all that apply.

1. Performing arts(music, Korean traditional music, dance, play, musical, opera, etc.)

2. Visual arts(fine arts, sculpture, photography, calligraphy, pottery, design, etc.)

3. Literature(poetry, essay, novel, children’s storybook, translation, etc.)

4. Media arts(video, movies, digital contents, etc.)

5. Other genres(mixed genres)

6. Arts and culture education

Q7. What method of arts and culture CSR activities did your company carry out last
year(January~December, 2012)? Please select the top 3 according to importance.

lst

2nd
3rd

1. Direct support to arts and culture organizations
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2. Direct support to cultural events

3. Donation to own cultural foundation

4. Donation to public interest or fund-raising organizations(Arts Council Korea,
cultural foundations of local governments, Community Chest of Korea, the Beautiful
Foundation, etc.)

5. Support through relevant organizations, such as mecenat associations

6. Support through central or local governments(sponsor or co-host public projects)

7. Others

I. Methods and Driving Factors for Arts and Culture CSR Activities

Q8. What is your company’s arts and culture CSR activities cycle?
1. Always(annually or permanent)

2. Routine(determined based on a set principle)

3. Temporary(at an event or when necessary)

4. Socially timely(when societal interest increases)

5. Politically timely(alongside political issues)

Q9. Does your company have expansion plans for arts and culture CSR activities?
1. Increase from current level

2. Maintain as-is

3. Reduce from current level

4. Unsure
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Q10. Of the following areas, which does your company prefer? Please select the top 3

lst

according to importance.

znd

3rd
1.

N

[c IS e

Sponsor various performances, exhibitions, or festivals

. Extensive support or sponsorship by public agency or government

. Support arts and culture circle(organization or individual artists)

. Support through cash or in-kind (musical instruments/training aids, etc.)

. Provide cultural support or hold arts and culture events for the marginalized group
. Provide funding for scholarship, research expenses, or training expenses

. Continuous support on funding art and culture organizations’ operating expenses

. Provide funding to various competitions or auditions

Q11. What is the source of finances for your company’s CSR activities? Please select

all that apply.

* Cause-related marketing(CRM) is a donation method, in which a certain percentage

1.

of the profit from the sales of a specific product is offered for a social cause.

Company profit

2. CEO or executives’ donation

3.

Employees’ donation

4. Event profit

5.

Cause-related marketing(CRM)

6. Others ()
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Q12. When selecting recipient arts and culture groups or individual organizations,

how much emphasis do you put on the following items?

Not at all Not that Somewhat Very

. . Average | | .

important | important important |important
1. Personal

relationship(network) with 1 2 3 4 5
organizations or artists

2. Fame of organizations or

) 1 2 3 4 5
artists
3. Previous project
performance of 1 2 3 4 5
organizations or artists
4. Credibility of organizations
1 2 3 4 5

or artists

Q13. Of the reasons for arts and culture CSR activities, how important are each items?

Not at all Not that Somewhat Very
Items . . Average . .
important | important important | important

1. Contribute to

arts and culture 1 2 3 4 5
development

2. Fulfill
company’s social 1 2 3 4 5

responsibility

3. Improve corporate
image and

strengthen brand

image

Questionnaires 107



4. Increase company
sales and 1 2 3 4 5

marketing effect

5. Enhance
customer service
(customer

satisfaction)

6. Improve
organizational
culture and

employee welfare

Q14. What are the decisive factors in pursuing arts and culture CSR activities? Please

select two.

[a—

. CEO’s will
. Request and pressure from outside

. Relationship with competitors

RS B S ]

. Social sentiment
. Decision of CSR officer
. Market development strategy

. Shareholders’ approval

[c IS e Y,

. Employee consensus
9. Tax benefits

10. Others( )
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Q15. What are the most important obstacles in pursuing arts and culture CSR

L.

2
3
4
5
6.
7
8
9

activities? Please select two.

Lack of CEO’s understanding or reluctance

. Difficult to prove correlation with company’s sales performance
. Do not feel the need due to industry characteristics
. Difficult to raise funds

. Difference in satisfaction levels among internal/external parties

Concerns about dependence of arts and culture organizations

. Lack of information on art and culture
. Lack of institutional benefits for CSR activities

. Lack of competencies in carrying out projects by arts and culture organiza-tions

10. Others

Q16. Please evaluate your arts and culture CSR partners according to the following

items.

Not at all Not that

Average Excellent
good good
1. Project planning and
jectpranning 1 2 3 4 5
execution ability
2. Financial transparency 1 2 3 4 5
3. Treatment and
1 2 3 4 5
management of donor
4. Project evaluation and
. o 1 2 3 4 5
reporting ability
5. Communication skills 1 2 3 4 5
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Il. CSR Performance

Q17. Does your company have evaluation methods for arts and culture CSR activities?
1. Self-evaluation with evaluation indexes and system

2. External expert or institution’s evaluation

3. Evaluation by both internal and external body

4. No evaluation methods for CSR activities

5. Others( )

Q18. How effective do you think your company’s arts and culture CSR activities are

in the following areas?

1. Increased business
performance, such as 1 2 3 4 5
sales increase

2. Contributed to
improving company’s 1 2 3 4 5
image and reputation

3. Improved
organizational culture, 1 2 3 4 5
such as enhancing
employees’ solidarity

4. Fulfilled company’s 1 ) 3 4 5
social responsibility

5. Contributed to
arts and culture 1 2 3 4 5
development
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Q19. What are your indicators to evaluate arts and culture CSR performance? Please

mark appropriately.
Not at Very much
Areas Not much | Somewhat Unsure
all so
1. Contributed to arts and 1 2 3 4 5

culture development

2. Fulfilled company’s social
responsibility ! 2 3 4 5

3. Contributed to improving
company’s image and brand ! 2 3 4 5

4. Improved company revenue
and marketing effects ! 2 3 4 >

5. Enh_anced customer 1 2 3 4 5
service(satisfaction level)

6. Improved organizational
culture and employees’ 1 2 3 4 5
welfare
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I1l. Awareness of CSR Policies

Q20. In Korea, company’s CSR activities are entitled to a certain level of tax benefits.
Are you aware of this incentive?

1. Aware of policies

2. Very well informed of the policies

3. Don’t know

Q32. If the government increases the tax benefits for CSR activities, is your company
willing to increase the level of donation amount?

1. Have intention to increase amount

2. Will maintain current amount

3. Not sure

IV. Demographics

DQ1. How big is your company?
1. Large company(more than 300 full-time employees)
2. Medium company(10~300 full-time employees)

3. Small company(less than 10 full-time employees)

DQ2. Are there dedicated organizations or staffs for CSR? Do not include

organizations or staffs from company funded foundation.
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1. Dedicated organization and staff (ex. CSR Team)
—  full-time, __ temporary
2. Dedicated staff (ex. CSR staff in PR Division)
—  full-time,  temporary
3. No dedicated staff, but staff in charge of CSR present

(ex. PR staff overlooking CSR activities)

—

4. No dedicated organization or staff

DQ3. What is your role in your company?
1. HR

2. Finance/accounting

. Marketing

. Planning

PR

CSR

. Others( )

DQ2. What is your position in your company?
1. Staff

2. Assistant manager

3. Manager

4. Assistant director/Director

5. Executive
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DQ3. How long have you been working for your current company?

years months

DQ4. How long have you been working in your current role(CSR-related role)?

years months
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Introduction of the Beautiful Foundation

The Beautiful Foundation, the first community foundation in Korea

The Beautiful Foundation was established by and for the citizens

The Foundation is a public organization, run by the participation and assistance of citizens. Independent
from any specific individual, company or group, the Foundation is operated for the advancement of a
society in which citizens play a pivotal role. All the profits of the Foundation go back to benefit citizens
and society.

The Beautiful Foundation creates a beautiful giving culture

The Foundation is constantly in need of regular donations and donors rather than temporary acts of
compassionate or sympathetic donations. The Foundation tries to spread the culture of giving especially
with “The Beautiful 1% Sharing Campaign”. A society where all people give money for a good cause is
what the Foundation envisions.

The Beautiful Foundation heads for an abundant community

Many people remain in the dark, suffering from isolation and helplessness. And it is true also that many
are dedicating themselves to make society a better place anonymously. The Foundation supports the
marginal class as well as the activities for public benefit, which expedite the realization of shared hopes
and happiness among an affluent community.

The Beautiful Foundation raises public funds

Not everyone can establish a foundation. However, anyone can keep the money for a good cause
in one's own name within the Foundation. The funds from Donors will be maintained within the
Foundation in the Donor’s name, like a never-drying fountainhead, being perpetually used to support
citizens and societal endeavors.

The Beautiful Foundation sets a new model

The Foundation is run by experts from various professional areas, armed with capability and morality.
Its operation is most efficient and rewarding as to satisfy the wishes of the Donors. Projects and
programs of the Foundation are to support sustainable activities for the public benefit. Transparent, fair
management and devoted Staffs have created a new model for a public foundation.

’
oy =r}Fo 0 )
Sz oFE AT
1™ The Beautiful Foundation

Contact 6 Jahamun-ro 19-gil Jongno-gu Seoul, 110-035, Korea
Phone : ++ 822 766 1004
Fax : ++ 8223675 1230
Email : give(dbeautifulfund.org
Web-site : www.beautifulfund.org
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Introduction of the Beautiful Foundation’s
Center on Philanthropy

e
The Center on Philanthropy

at the Beautiful Foundation
N

The Center on Philanthropy at the Beautiful Foundation, South Korea's first and only research institute
focused on philanthropy, is a storehouse of knowledge on giving that offers scientific research and
reliable statistics. In addition, it compiles an expansive store of data from other countries safeguarding
long-standing traditions of philanthropy.

Through research, education, publications, and information sharing, our center strives to further foster
the culture of sharing and empower non-profit organizations in South Korea.

The Center on Philanthropy at the Beautiful Foundation provides:

® Research on giving culture

Research on giving trends in South Korea: In order to better promote giving culture and craft solid
policy recommendations regarding donation, the Giving Index of Korea examines the status of donation
and volunteering among South Koreans, as well as their perceptions and attitudes on philanthropy.
Survey on corporate social responsibility: This survey identifies the status of corporate social
responsibility among South Korean companies. In order to help encourage CSR, it supports an index
tailored to the South Korean business environment.

® Featured research

The Center also conducts featured research deemed essential to the promotion of giving culture in
South Korea, such as research into tax and legal procedures related to philanthropic activities and
studies on promoting giving among the wealthy.

B Giving Korea, an international symposium on giving culture

Giving Korea is a venue for the dissemination of up-to-date trends and models in philanthropy at home
and abroad, designed to offer insight for cultivating a more creative and mature giving culture in South
Korea. The publications from Giving Korea are also available in English.

= Monitoring of key international research, networking with overseas philanthropic organizations
The Center tracks international research trends on philanthropy and maintains partnerships with
related organizations in order to further improve the quality of our research on giving culture.

The data and other materials publicized by the Center on Philanthropy at the Beautiful Foundation are
available through our Knowledge Sharing Archive (www.bfdata.org).

The Center on Philanthropy at the Beautiful Foundation

Tel: 02-766-1004 E-mail: research(@beautifulfund.org
Address: 6 19 Gil Jahamun-ro Jongno-gu Seoul (110-035)
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