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Greetings!

I am very pleased to publish The Beautiful Foundation’s 15th Giving Korea Report and would like to extend my deepest 

gratitude to all of you for your support. 

Since its establishment in 2000, The Beautiful Foundation endeavored consistently to establish a new giving culture in 

Korea. As a means to shift people’s focus on pure pursuit of accumulating personal wealth, the Foundation carried out 

the “Sharing 1% movement” to help people share what they have regardless of the size of donation. The “Sharing 1% 

movement” later on was spread across the society in various forms and became an exemplary giving culture movement in 

Korea. The Foundation also strived to lead not only citizens but also companies by aiding corporate social responsibility 

activities through connecting companies and communities, as well as, companies and society. Various campaigns carried 

out by The Beautiful Foundation, “Last hope fundraising for Utoro,” “Yellow envelope campaign,” “Remember 0416 

campaign,” were not aimed at simply fundraising but bringing important issues we have to remember out to the open. 

The Beautiful Foundation has continuously researched to promote Korea’s giving culture. The Giving Korea Symposium 

which the Foundation hosts every year since the next year of its foundation has served to present current status and 

tasks of Korea’s giving culture and propose meaningful implications of the research. For a private organization to 

perform regular research related to giving and develop standardized index was no easy task. This was possible thanks to 

the relentless commitment of the researchers and understanding and support of many sponsors. Also we cannot forget 

the interest and support of related organizations and citizens who had the passion to promote the giving culture in the 

country. 

Many people helped this research. First of all, my sincere gratitude goes to Deputy Director Han Dong-woo, who 

contributed to the CSR research for more than 10 years, and Professor Choi Hye-ji who carried out the 10 year 

longitudinal study. Professor Cho Sang-mi and her assistants, Korean CEO’s Association of Multinational Corporations, 

thank you for your contribution to the multinational companies’ CSR research. 

I hope this research serves as an important basis for the development of Korean CSR activities. 

Opening Remarks

Jong-suk Ye
Chairman of The Beautiful Foundation
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Greetings on behalf of Hankook Research, a professional research agency.
This study is designed to investigate the current status, perception and attitude of Korean
companies on CSR activities. This survey will contribute greatly to promoting CSR activities, 
and establishing CSR related policies.
Your responses will be kept strictly confidential in accordance with Article 33 of the Statistics 
Act, and it will not be used for any other purposes than statistical compilation along with 
other respondents' survey results.
We would greatly appreciate a moment of your time to answer the following questions. For 
those who complete this survey, we will present KRW5,000 as a token of appreciation.

▣	 Hosting Organization	:																		 	 ▣	 Research Institute	:			

▣	 Contacts	:		The Center on Philanthropy at The Beautiful Foundation
             Director Yoon-joo Jang
             Social-political Research Division of Hankook Research
             Manager Hyeon-jeong Sung
             (02) 3014-0168

 I. CSR Experience and Organization
Q1	 	Did your company participate in CSR activities, such as cash or in-kind, professional service 

donation or volunteer works since its establishment?
	①	Yes		⇨	Go to Q4			 	 ②	No		⇨	Go to Q2

	

		
■	 	CSR activities refer to company's outreach activities, such as direct public good 

activities, cash, in-kind, or professional service donation to philanthropic individuals or 
organizations, volunteering, and public good related marketing, that is not related to its 
everyday business.

■	 The following activities are excluded from this survey.
 1) Programs for employees or their families
 2) Training or R&D programs related to business
 3) General consumer programs, such as after-sales service programs

Q2		 Why doesn't your company participate in CSR activities? Please choose 2.
	①	Lack of economic capacity to participate in CSR activities	 ②	Lack of necessity
	③	Lack of executives' interest 			 	 	 ④	Lack of employees' interest			
	⑤	Don't know how	 		 	 	 	 ⑥	Others	(																					)

Survey on CSR Activities 2015
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Q3	 Does your company have intentions to participate in CSR activities in the future?
	①	Will definitely participate								 	 		②	Will participate if occasion arises					 	

	③	No intentions		⇨		Go to Q29		 		 		④	Don't know

Q4		 How does your company participate in CSR activities? Please choose all that applies.
	①	 Cash donation	 	 ②	 In-kind donation	 	 ③	 Volunteering	
	④	 Price discount of own products	 ⑤	 Stock donation	 ⑥	 Others	(																		)

Q5		 	Does your company have a dedicated CSR team or staff? This excludes team or staffs in a 
corporate foundation funded by the company.
	①	There is a dedicated team and staff (ex. CSR team)	 	 	 ⇨	 Go to Q6
	②	There is a dedicated staff (ex. CSR staff in Promotion Team)		 ⇨	 Go to Q6
	③	 	There is not a dedicated staff, but a staff who is in charge of CSR activities (ex. Promotion 

Team staff in charge of CSR)	 	 ⇨	 Go to Q7
	④	 No dedicated team nor staff	 					⇨	 Go to Q8

Q6		 How many dedicated CSR staffs does your company have?
	 	 Regular workers  , contract workers	

Q7		 How many staffs are mostly in charge of CSR activities?											 				 	

 II. CSR Performance of 2014
Q8		 Did your company participate in CSR activities last year(January~December, 2014)?

	①	 Yes		⇨	 Go to Q10	 	 ②	 No		⇨	 Go to Q9

Q9		 Why didn't your company participate in CSR activities last year? Please choose 2.
	①	 Lack of economic capacity				②	 Lack of necessity			③	 Opposition from the management
	④	 Don't know how	 	 					⑤	 Others (																		)	⇨	Go to Q16

Q10	 Does your company have plans to expand its CSR scale?
	①	 Will maintain current level	 	 ②	 Will expand scale				
	③	 Will reduce scale	 									 	 ④	 Don't know
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 III. CSR Performance : Amount of Donation
Q11	 Of your company's last year donation, what is the proportion of the following items?
  (Please refer to the following chart to answer this question.)

 Item  Percentage

	①	 Legal Contribution (inclusion of donation in expense as of 50% of revenue)

	②	 Designated Donation (inclusion of donation in expense as of 10% of revenue)

	③	 Other donation (donation not included in expense)

 Total  100%

[Classification of donations]

 Donation
type  Item  Donation

type  Item

Legal
contribution

Goods donated to central or local
governments

Designated
donation

Social welfare organization according to
"Social welfare services act"

Defense donation and donation of goods for
soldiers Kindergartens according to "Early childhood

education act," schools according to
"Elementary and secondary education act"
and "Higher education act," functional
colleges according to "Workers vocational
skills development act, and lifelong
education institutes and remote education
institutes according to "Lifelong education
act"

Goods donated for the dislocated due to
natural disasters

Donation for facilities, tuition, scholarship,
or research expense of private schools, NPO
education foundations, functional colleges,
life-long education institutes, remote
education institutes, foreign education
institutes, industry-academia joint institute,
KAIST, GIST, DGIST, and national university
corporations

Academic research institutes, scholarship
organization, technical promotion institutes
which received permit or authorization by the
government

Donation for facilities, tuition, research
expense of national university hospitals,
national university dental hospitals, SNU
Hospital, SNU Dental Hospital, hospital
operated by private schools, NCC, regional
hospitals, NMC, hospitals operated by the
Red Cross, KIRAMS, and hospitals operated
by NHIC

Arts and culture organization or
environmental protection organization which
received permit or authorization by the
government

NPOs established with religious purpose to
evangelize or enlighten people

Medical institutes according to "Medical
service act"

NPOs or social cooperatives which receive
permit by main authoritiesDonation to NPOs whose main purpose is to

collect and distribute funds to social welfare
programs and other social welfare activities Others
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Q12	 	Where did your company donate last year(January~December, 2014)? If you divide your 
company's donation according to sectors, what is the proportion of each?

 Content  Percentage  Content  Percentage

	①	 Education/ Scholarship ________% 	⑦	 Academic research ________%

	②	 Social welfare 	⇨	 Go to Q13 ________% 	⑧	 Disaster relief ________%

	③	 Community ________% 	⑨	 Health and medical service ________%

	④	 Cultural promotion ________% 	⑩	 Civil groups ________%

	⑤	 Environmental protection ________%
	⑪	 International activities, such as international    
       aid 	⇨	 Go to Q14

________%

	⑥	 Sports aid ________% 	⑫	 Others 	(												) ________%

 Total  100%

Q13	 	(Those who answered #2 for Q12 only) If your company participated in social welfare 
donation, who were the recipients? Please choose all that applies.
	①  Elderly			 		②  Disabled		 											③  Children	 ④  Youth	 	 	

	⑤  Women															⑥  North Korean refugees/ North Koreans
	⑦  Multicultural families(migrant workers, marriage migrant women, etc.)	 				 	

	⑧  Dislocated people	 													 ⑨  Others	(																		)

Q14	 		(Those who answered #11 for Q12 only) If your company participated in international 
acitivities, such as international aid, which areas were they? Please choose all.
	①  Education		 	 ②  Health and medical service	 	 ③  IT							 	

	④  Rural development	 ⑤  Administrative system(public administration)    
⑥  Industrial energy(secure SOC facilities)					 ⑦  Environment													⑧  Others

Q15	 	How does your company make donations? If you divide your company's donation according 
to donation methods, what is the proportion of each?

 Content  Percentage

	①	 Direct planning and execution of donation, such as selecting recipient organization ________%

	②	 Donate to own corporate foundation ________%

	③	 Donate to public good foundation or fundraising organizations 
        (Beautiful Foundation, Community Chest of Korea, World Vision, etc.)

________%

	④	 Donate to central or local governments ________%

	⑤	 Others	(												) ________%

 Total  100%
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Q15-1	 	(Those who answered #3 for Q15) If your company donated to philanthropic foundation 
or fundraising organizations last year (January~December, 2014), what was the 
allowed proportion of administrative cost of the total donation? Please answer the 
average administrative allowance your company specified to public good foundations or 
fundraising organizations.

		 About	___________%

Q16	 	Where does your company find the funds for CSR activities? Please choose all that applies.
	①	 Corporate profit		 	 ②	 Donations by CEO and executives	 	 	

	③	 Donations by employees	 			④	 Event profit						⑤	CRM	 ⑥	Others	(																		)

Q17	 	Did your company stop donating to a public good organization(social welfare facility, civil 
group, NGO, etc.) or change to another organization? If so, what was the main reason? 
Please choose 2.	
①	 Didn't stop or change	 		 			 		 	 	 	 	 	

②	 End of program period	
③	 Recipient organization had problems in carrying out program	 	 		 	

④	 Not related to company's business
⑤	 Decided helping other organization would be more efficient
⑥	 Due to financial difficulties	 	 	 		 	 	 	 	

⑦	 Decision of executives
⑧	 To carry out philanthropic activities directly	 	 		 	 	 	

⑨	 Others	(																		)

 IV . CSR Performance : Volunteering
Q18	 	Did your company participate in employee volunteering activities as part of CSR program 

last year(January~December, 2014)? If so, did the company support those activities?
①	 Employees participated in volunteering activities and the company supported them.	 		

		 ⇨	 Go to Q19.
②	 Employees participated in volunteering activities, but the company did not support them. 
  ⇨	 Go to Q20.
③	 Employees did not volunteer.	 	 	 	 		 	 	 	

		 ⇨	 Go to Q23.

■		Administrative cost refers to general management expense necessary for recipient 
organizations to carry out philanthropic activities. Companies designate percentage  
of administration cost out of the total donation amount.

■		CRM(Cause-related marketing) is a kind of donation in which a certain proportion of 
the sales of a product is donated for a specific cause.
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Q19	 	How did the company support the volunteering employees last year(January~December, 
2014)? Please choose all that applies.
①	 Days leave	 	 ②	 Cash compensation															③	 Reflect in HR evaluation
④	 Others	(																		)

Q20	  What is the volunteer participation rate of employees last year(January~December, 2014)?								
	 	 	 	 	 	 	 	 	 	 	 _____________%

Q21	 	What is the annual average volunteer hours per employee last year(January~December, 
2014)?	 	 	 	 	 	 	 	 					_________ hours

Q22	 	What was the main sector your company participated in volunteering last year 
(January~December, 2014)? Please choose all.
①	 Education/ scholarship	 ②	 Social welfare	 					 	 	 	

	③	 Community	 ④	 Cultural promotion	 									 	 	 	

⑤	 Environmental protection	 ⑥	 Disaster relief	 	 									 	 	

	⑦	 Health and medical services	 ⑧	 Civil organizations	 			 	 	 	

⑨	 International activities, including international aid			
⑩	 Others	(																		)

 V. Promotion elements and stumbling blocks of CSR
Q23	 Please choose 2 main reasons your company started to participate in CSR activities.

①  To practice social responsibility	 	 ②  To enhance company's perception
③  To help the marginalized	 	 	 ④  To enhance sales revenue through CSR
⑤  To improve employees' solidarity and morale	 ⑥  Due to CEO's will
⑦  Others	(																		)

Q24	 What is the decisive factor for your company to participate in CSR activities?    
  Please choose 2.

①  CEO's will	 ②  Shareholders' resolution	 ③  Consensus of employees	 	

④  Social mood		 ⑤  Tax benefits				 	 ⑥  Others	(																		)

Q25	 What is the greatest external stumbling block in your company's CSR pursuit?
①  Lack of laws and institutions related to CSR	 	 	 	 	 	

②  Lack of interest and support from central or local government	
③  Social bias against CSR	
④   Lack of competency of NPOs including philanthropic organizations(social welfare      

  facilities, civic groups, NGO, etc.)
⑤  Others	(																		)

■		Volunteer participation rate = (Number of participating employees(more than 1 time) / 
total employees) X 100
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Q26	 What is the greatest internal stumbling block in your company's CSR pursuit?
①	 Lack of employees and expertise	 	 ②	 Lack of information on CSR activities	 	

	③	 Lack of CEO's interest	 	 	 ④	 Lack of cooperation among departments	
⑤	 Lack of budget	 	 	 	 ⑥	 Lack of dedicated team or staff					

	 	 ⑦	 Others	(																		)

 VI. CSR Performance
Q27	 How does your company evaluate its CSR performance?		

①	 Has own evaluation index and system for self-assessment
②	 Receive external evaluation(expert or institute)
③	 Receive both internal and external evaluations
④	 No evaluation system for CSR
⑤	 Others	(																		)

Q28	 	How effective were your company's performance in the following areas?   
Please check on where you think best describes the performance.

 Areas Not at all Not really Somewhat Very much Don't know

1.  Improved company's revenue and management results ① ② ③ ④ ⑤

2.  Improved corporate culture, such as enhanced  
     solidarity among employees

① ② ③ ④ ⑤

3.	 Improved reputation, such as corporate image ① ② ③ ④ ⑤

 VII. Perception on government's CSR policies
Q29	 	The Korean government gives tax benefits to companies participating in CSR activities. Are 

you aware of such institution?
①	 I am well aware	 	 ②	 I  know such policy exists	
③	 Don't know

Q30	 	If the government increase tax benefits for CSR activites, does your company have plans to 
increase scale of donation?
①	 Will maintain current level	 	 ②	 Will donate more than now
③	 Don't know

 VIII. Perception on fundraising and public goods organizations 
Q31	 Do you know about The Beautiful Foundation's CSR program?

①	 Not at all												 	 												②	 Have heard about it
③	 Know somewhat		 	 	 ④	 Know very well
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 IX . Respondent's profile
Q1		 What department are you part of in your company?

①	  HR	 	 ②	  Finance/accounting	 	 ③	  Marketing	 	 	 	

④	  Planning	 ⑤	  PR	 	 ⑥	  CSR		 ⑦	  Others (																		)

Q2		 What is your position in your company?
①	  Employee	 	 ②  Assistant manager	 	 ③	 Manager		 	 	

④	  Director	 	 ⑤		Executive

Q3  How long have you worked in your company?
	 	 ______ Years	_____ Months

Q4   How long have you been in charge of current role(CSR related)	?	 	 	

______ Years	_____ Months
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Contact The Beautiful Foundation
  6 Jahamun-ro 19-gil, Jongno-gu, Seoul, Korea 03035
Phone + 82 2 766 1004  Fax  + 82 2 3675 1230
Email give@beautifulfund.org  Web-site www.beautifulfund.org

Introduction of The Beautiful Foundation
The Beautiful Foundation, the first community foundation in Korea

   The Beautiful Foundation was established by and for the citizens

The Foundation is a public organization, run by the participation and assistance of citizens. Independent from 
any specific individual, company or group, the Foundation is operated for the advancement of a society in 
which citizens play a pivotal role. All the profits of the Foundation go back to benefit citizens and society.

   The Beautiful Foundation creates a beautiful giving culture

The Foundation is constantly in need of regular donations and donors rather than temporary acts of 
compassionate or sympathetic donations. The Foundation tries to spread the culture of giving especially with 
"The Beautiful 1% Sharing Campaign". A society where all people give money for a good cause is what the 
Foundation envisions.

   The Beautiful Foundation heads for an abundant community

Many people remain in the dark, suffering from isolation and helplessness. And it is true also that many are 
dedicating themselves to make society a better place anonymously. The Foundation supports the marginal 
class as well as the activities for public benefit, which expedite the realization of shared hopes and happiness 
among an affluent community.

   The Beautiful Foundation raises public funds

Not everyone can establish a foundation. However, anyone can keep the money for a good cause in one's own 
name within the Foundation. The funds from Donors will be maintained within the Foundation in the Donor's 
name, like a never-drying fountainhead, being perpetually used to support citizens and societal endeavors.

   The Beautiful Foundation sets a new model

The Foundation is run by experts from various professional areas, armed with capability and morality. Its 
operation is most efficient and rewarding as to satisfy the wishes of the Donors. Projects and programs of 
the Foundation are to support sustainable activities for the public benefit. Transparent, fair management and 
devoted Staffs have created a new model for a public foundation.



- 74 - - 75 -



- 75 -

Introduction
: The Center on Philanthropy

6



- 76 - - 77 -

The Center on Philanthropy at The Beautiful Foundation, South Korea’s first and only research institute focused on philanthropy, 
is a storehouse of knowledge on giving that offers scientific research and reliable statistics. In addition, it compiles an expansive 
store of data from other countries safeguarding long-standing traditions of philanthropy.

Through research, education, publications, and information sharing, our center strives to further foster the culture of sharing 
and empower non-profit organizations in South Korea.

The Center on Philanthropy at The Beautiful Foundation provides:

l Research on giving culture

  Research on giving trends in South Korea: In order to better promote giving culture and craft solid policy 
recommendations regarding donation, the Giving Index of Korea examines the status of donation and volunteering among 
South Koreans, as well as their perceptions and attitudes on philanthropy.

  Survey on corporate social responsibility: This survey identifies the status of corporate social responsibility among 
South Korean companies. In order to help encourage CSR, it supports an index tailored to the South Korean business 
environment.

l Featured research

	 	The Center also conducts featured research deemed essential to the promotion of giving culture in South Korea, such as 
research into tax and legal procedures related to philanthropic activities and studies on promoting giving among the wealthy.

l Giving Korea, an international symposium on giving culture

	 	Giving Korea is a venue for the dissemination of up-to-date trends and models in philanthropy at home and abroad, 
designed to offer insight for cultivating a more creative and mature giving culture in South Korea. The publications from 
Giving Korea are also available in English.

l Monitoring of key international research, networking with overseas philanthropic organizations

	 	The Center tracks international research trends on philanthropy and maintains partnerships with related organizations in 
order to further improve the quality of our research on giving culture.

  The data and other materials publicized by the Center on Philanthropy at The Beautiful Foundation are available through 
our Knowledge Sharing Archive (www.bfdata.org).

The Center on Philanthropy at The Beautiful Foundation

Tel 02-766-1004 Email  research@beautifulfund.org
Address 6 Jahamun-ro 19-gil, Jongno-gu, Seoul, Korea 03035
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Kim, Ik-seong Professor, College of Humanities, Dongduk Women’s University

Lee, Sang-min Professor, Department of Sociology, Hanyang University

Lee, Jong-kuk Professor, School of Business , Ewha Womans University

Lee,Chang-min Professor, School of Business, Hanyang University

Division of 
Public Systems

and Law

Vice Director Lee, Sang-shin Professor, Graduate School of Science in Taxation, University of Seoul

Research
Fellow

Park, Naecheon Tax Accountant

Park, hun Professor, Graduate School of Science in Taxation, University of Seoul

Suh, Hi-youl Professor, School of Tax Science, Kangnam University

Son, Won-ik Chief, R&D Center, Tax Deloitte Anjin LLC

Song, Heonjae Professor, Department of Economics, University of Seoul

Won, Yun-hi President, University of Seoul

Yoon, Tae-hwa Professor, College of Business, Gachon University

Board Members Kim, Young-jin Chair and CEO, Handok Pharmaceuticals Co., Ltd.

Kim, Kee-soo Chair, Mohenz Ltd.

Kim, Ryang President & CEO, Sam Yang Genex Corporation

Kim, Il-sup CEO, Deloitte Anjin LLC

Kim, Jung-wan CEO & President, Maeil Dairy Industry Co., Ltd.

Kim, Joong-min Chair, Staffbank

Nam, Seung-wu CEO, Pulmuone

Park, Young-mann Chair, Doosan Infracore Co., Ltd.

Yoon, Jae-seung Daewoong Pharmaceuticals, Co., Ltd.

Lee, Kang-ho President, Grundfos Pumps Korea Ltd.

Chung, Mong-yoon Chair, Hyundai Marine & Fire Insurance

People who work with the Center on 
Philanthropy at The Beautiful Foundation
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