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 People and companies
stepped up but:---

e Covid—19 increased social
- and economic disparities
ACross the region




To solve our problems we need to work

together more effectively and efficiently
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The widespread trust deficit contributes to
mixed policies from government and
iInadequate funding
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The Doing Good Index shows us a way
forward
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How can this be done?
O{tH HtEH © Z Bl| ZAStH 2~ 91 277

=

T Mitigate the trust deficit
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 Leverage local support
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« Facilitate cross—sector collaboration
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Doing Good Index 2022
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Doing Good Index: four clusters **

Economies in the ey
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* Economies in each cluster are arranged alphabetically.
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* Hong Kong,” “Korea” and “Taiwan” refer to the Hong Kong Special

Administrative Region, China; the Republic of Korea; and Taiwan, China.
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Korea is Doing Better but can Do Well
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1. Improved regulations
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2. Leverage local support
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3. Mitigate the trust deficit
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Impact of Covid
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 SDOs that ¥

directly

supported
.+ Covid relief |
o efforts 4

Korea CHSHEI=:
40%

94%

of SDOs saw their income

decrease
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21%

saw an increase for their
service/product
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Top 3 SDO needs over
the next 12 months:

Korea Korea
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More
funding
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Regulations:

Mixed bag
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Reqgistering as a nonprofit is relatively difficult
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Korea Asia average
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SDOs have to coordinate with up to

43 regulatory bodies
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Regulations:

Mixed bag
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Laws are relatively difficult to understand but generally

enforce
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laws difficult
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SDOs find

understand
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76%

of SDOs in Korea
say laws relating to
the social sector

are mostly or
always enforced
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Leverage local support: a changing funding landscape
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Proportion of an SDO’s budget by

funding source
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35%

Individuals and

Income from sales
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Government
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Corporate

Government grants
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Changes in sources of funding:

2022 vs 2020+
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Domestic funding
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Government funding
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: Tax incentives for charitable donations
Leverage local support: J1E 0 Cht N2 B cA

Tax incentives

) | Fufindividual_s ) __ Furcorpuratmns _
U nderutl I |Zed Economy __Rate  Limit* Rate  Limit*
@® Bangladesh®  125%  25%  10% 20%
INES:NES =P E @ Cambodia 0% 0% 100% 5%
— _L EHO o< b = @ cChina ~100%  30%  100% 12%
A-” O © | e 3TI_—O| @ Hnng Knng e R0ge TR e ST 100% - 3®%
E—'—l__l Ol El_ < India 50% 10% 5[]% 10%
X O “ Indonesia 100% 5% - 100% 5%
® Japan 40% 25% 100% .
| ‘! Korea 15% 30% 100% 10% I
& Malaysia 100% 7% 100% 10%
R Nepal 100% 5% 100% 5%
1 Of 4 [® pakistan 100% 30% 100% 20%

: 9 Philippines 100% 10% 100% 5%
.econo.m.les that o @ singapore 250% 100% 250% 100%
incentivize bequest giving @ sriLanka 100% 33% 100% 20%

Taiwan 100% 20% 100% 10%

o O E O 9
Oh'_ﬁL T |'7 | —roﬂ °1| S == Thailand 100% 10% 100% 2%
47H :T;IL Oﬂ '6} |:|- © Vietnam 100% 100% 100% 100%

* Depending on the econamy, the Llimit may act as a percentage of taxable income, tax payable or of the amount donated.

" Pakistan, Japan and Korea have a tax credit system while Bangladesh has a tax rebate system. However, the system in
Bangladesh operates similar to a tax credit system as compared to what is commonly understood to be a tax rebate.

" |Capital x 0.25% + Income x 2.5%] / 4 1 3




Mitigate trust deficit
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Building trust:

What can governments do?
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Recognizing doing good stimulates it
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economies with a

nationwide giving day
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Engage with SDOs
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of SDOs say they are never

involved in policy consultations
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Building trust: What can governments do?

M| 12 HEILE 4 Qe o

Procure from the social sector
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SDOs with
government
contracts
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economies to offer additional
incentives for SDOs to apply
for procurement contracts
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75%
of SDOs find it difficult to win
procurement contracts
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Building trust: Corporate engagement is a win-win
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58%

of SDOs receive corporate
69%
of SDOs believe

companies are supportive
of the social sector
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How corporates can best support SDOs
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Provide direct funding
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SDOs that host have board
corporate members w/ Lend expertise/technical
volunteers Corporate

assistance
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Challenge:
talent and
capacity
building
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% train staff

SDOQOs that find
it difficult to
recruit and

nonprofit staff

SDOs that
- believe there is
~a perception

Wshould earn les
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15%

of SDOs say they receive consistent

donor support for capacity building
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Call to Action
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Public
Sector
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Social

Sector
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Private

Sector
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What governments can do
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Regulations X
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Signaling 212 EL|j 7
What businesses can do
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Funding 7| &

Skills transfer 7|= O

Engage in partnerships LtE {4 &M
What social sector organizations can do
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Engage with govemment and corporates
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APS

Centre for Asian Philanthropy and Society

®

Thank you!
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DGI 2022 website
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https://bit.ly/dgi2022

ﬁ https://www.caps.org/ 9 caps_asia
f capsasia @ Centre for Asian Philanthropy and Society

capsasia in Centre for Asian Philanthropy and Society

caps_hk
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