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FORBES > INNOVATION > ENTERPRISE TECH

The Amazing Ways
Coca-Cola Uses

Generative Al In Art And
Advertising

Bernard Marr Contributor ® m

A B o Sep 8, 2023, 01:20am ED

This year, Coca-Cola appointed Pratik Thakar as the global
head of generative Al Speaking to The Drum, he said that he
believes Al will bridge the gap between human creativity and
brand identity.




Cudtary
Colobrdions

Al generated lyrics Al composed music Al generated vocals Real-time generation
of personalised songs

A personalised birthday song

by Cadtery
Colobretions Celbrations
What makes them smile?
But stay away from spices that might spike

Cat videos Generate
personalised | .. e

You're a special sister, one of a kind
Your positive vibes, always on our mind

Version 1

Happy birthday, Soumya, it's your special day
May your willpower keep you on your way

Travelling and new food, that's what you like

Create Lyrics =

lyrics.

Happy birthday, Soumya, you're the best

And | know, you'll ace all life's tests
You're the light that shines, so bright and clear
Ao e ere ") i aye no fea

be ¢ h.h




1. A&

1A &A= A|ZH(Ford et al. 2023)

1S A (Chen et al. 2019; Deng et al. 2019; Li 2019)
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2) 7h]lst

F A (Medium 2023)
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3) A&} A1Z

H] & 7F4A(Qin & Jiang 2019)
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L .

Al & 7]50] gt M7

- AMEBo] 7]Hol o] n]x]= g Zhou et al. 2022)
> AE(vs. A7 digtd o § W2 7129w} LtERS

Al IR 71 S A9 27} )0l o] Dl
=> A}QUE 7] R SR AU Al AFgAo] RAMQ 4T

LSS

33K Lv & Huang 2024)
= UAA H Z2 7|75 o] Fo]

- AV} Rb= 718 SRI=7) 7| Rl o u]X]= FFH(Arango et al. 2023)
a

=> AU} 9HE 2812 L 217 o] U(empathy)ol] BRI GaFS 0]FA] ] e 7] 50| .2 o] o]



L AM&

Al & 7]50] gt M7
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AH3KLv & Huang 2024)
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o VAMNE o]2 2 AUl ofu]el Ul E(Kolbl et al. 2020), ==7HKhachaturian and Morganosky
(Nass et al., 1997) == AI} Z2 H|QIZF EXf & LA F2otal AX|St=A] AH5I+=

. AHH
oo A8 4 Q)2 (Ahn et al. 2022)
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« Al S2]AEl(Machine Heuristic): Alo]] T3t 01Al, 30| Alo] st e =of A3k n]xl(Sundar
& Kim )



A Rl-=(Holthower & van Doorn, 2023)xt VS 7R 3F A3k o] =rhal Q1A
Xro] o] Wby 91 A1(Im & Lee 2023) ) (Sundar & Kim 2019)
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Algorithm aversion Algorithm appreciation
G| Eof tieh 2840 ¥ G| 5ol dieh 384U T3
. Z=3&lo] 91D (Castelo et al. 2019) « ARl dF(Castelo et al. 2019)
o FHIX/ 33 AAKBruns & Meilner 2024) o O|& A5 (Castelo et al. 2019, Logg et al. 2019)

« st (Lei et al. 2021, Zhou et al. 2023 )

W7do] A2l Tio] ThsiA ArTiAQl 2857} 8 (Bonezzi &
Ostinelli 2021)
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<Fal AAAE 5P (Al vs. non-Al)o]| T AH|A} B &>

=

«  ZAbA QI A5of gishA AlQ] A2 =7} YFE(Castelo et al. 2019)
T AL pabdo] =2 A2 QAE(Wu et al. 2024)

(@]

« AI7} SNS Z2H=l

[
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A L] F ot =25 B e gigh 214443 27 1A (Briuns & Meilner 2024)

+ ADZF AR 71 ol 2ol ol
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Ot 7]H 9l &= ¢ @2 710 2 LEd(Arango et al. 2023)
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o &1t 20| o] = AFQlL obmalzo] QIZkur} o et 20 2 LiEhd(Grove et al., 2000; Jung & Seiter
2021) => AIQ] HojHF AlAF == ifj &< (Kim et al. 2021)

AL FAL oS5t BoRol At AR YnalEo) O3t AlE £ &8 2102 Lehd(Castelo et al. 2019)
w2 7] 2912 o 55t J QoS Al et A7 =] of B2 2102 Uehd(Logg et al. 2019)
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3. Study 1

4.5
4.3
4.1
3.9
3.7
3.5
3.3
3.1
2.9

2.5

Al =
4.35
-~ 4.03
3.84
3.17
o & H] o =
—_—Al 012+

. LDARALSE O] A& u}: F(1,121) = .453, p = .50

do] =gk F(1,121) = 3.425, p = .067
2} F(1,121) = 6.623, p = .011

3.7

3.5 3.37
3.28

2.7

2.5
ol & H] of =

—\ | o122t

[

L IAAALS Y] a1k F(1,121) = .226, p =. 636
1539 ek F(1,121) = 3.148, p = .079
oA gk F(1,121) = 4.42, p = .038

o2 o
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4.35

3.84

3.17

4.03

o3

3.70

3.28

2.70

3.37

Hl(a)= X A= R=

H2(a)2} H2(b)= AR = A=




3. Study 1

4283
(5 vs. B0 %)
A2 e
Hayes process model 8 \
271 A RHA} 2.8 > A RERel =y

(Al vs. Q171
I, B S.E. LLCI ULCI
T A RHAFQL T 93 0] AFS AR > AlR] 1.3707 0.5326 0.3163 2.4251
LA RMRLeL W 03 0] AFS ARG > 7| Ho| ¢ 0.2771 0.4237 -0.5619 1.116
N e -> 7|20 ¢ 0.5925 0.0704 0.4531 0.7319
B VA AR Q& T 98 0] A AR > AR L -> 7| Ho|E 0.8121 0.3214 0.2154 1.461
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A2 = pAR=el =y

29 5.36 5
5 45 4.44
4.5 451 o + 3.66 //
' 35 3.54
4 408 3.01
3
3.5 2.5
3 2
o = H] o] = o= H] of =
—Al Q17t —Al Q1%F
o WIAAIRICFHO] £ g1} F(1,130) = .963, p = .328 o WIAARIXRIS O] g1} F(1,130) = 3.947, p = .597
« My 03o] =gyt F(1,130) = 7.147, p = .008 « 1930l 2gyf: F(1,130)=4.571,p=.034
« ArsAre gyt F(1,130) = 6.028, p =.015 « AsA8 g3k F(1,130)=6.821, p = .010
&




4. Study 2

<Al2]leof gigt A s A8 g vb>
4193 goxsAles | mEs | ®Wg | mzoes | gomg
32 451 0.249
o= Al 0.296
B o7} 34 4.08 0.249
Al 34 4.45 0.265
H]of| = 0.017
B 017} 34 5.36 0.249
B0l 2o st A EAIL E T}
V59 HIRATAT RS HEES ot QAL ot
32 3.66 0.275
o= Al 0.140
B 017} 34 3.01 0.275
] Al 30 3.54 0.293 0.031
Hloll =
115 017} 34 4.44 0.275

H1(a)2} H1(b), H2(a), H2(b) 2+ A A= A=




4. Study 2

Y289
(& vs. H[A =)
AlE e
Hayes process model 8
FOA AR 7 > 7|29l
(Al vs. Q17h)
Az B S.E LLCI ULCI
TR AR BT Q& 0] AbS AR —> ARk 1.2039 0.5069 0.201 2.2069
T DA RHAbeL T 08 0] A ARG -> 7| Ho| 0.5946 0.4385 -0.2732 1.4623
AR % -> 7|80l 0.7138 0.0748 0.5657 0.8619
2 DA RAL S8l at T 930] AP AR] > ARk -> 7| Hoj g 8593 0.3875 0.1347 1.6456
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5. Study 3: ¢3Lo] =

= 7]

o

=9f ot 9
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10 2 UEPS (Kim et al. 2021)
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Al
5
4.8 4.75 4.79
4.6
i 4.27
i 4.24 4.24 193
4
Bl o FAH A% 44 A=

s |\ | e Human

gk F(1, 196) =1.401, p = .249
1 F(2,196) = 4.684, p = .010

3.5

2.5

JETOE

3.76
3.35
3.04
3.1
2.8 2.92
EE A o 44 65
—Al —3I3

IAIRFRL el a1k F(1,196) = 492, p = .484
gk F(1,196) = 3.691, p = .027
F

N
=
SAFE gk F(2,196) = 5.724, p = .004




6. Study 3: 21}

<Al2|wof gt A s A-8 53>
2199 AIA ARG EETES ik BF QA golstg
SEE Al 34 4.23 162 026
017t 34 4.75 162
AR o] & Al 32 4.72 167 039
017t 34 4.24 162
EAR o] & Al 35 4.271 160 848
Q17t 33 4.227 165
<71Folwof tfgt Af S A8 g up>
ek BIAAGE | mes G2 EE0A] Qolets
g & Al 34 2.86 169 041
017t 34 3.35 169
AR o= Al 32 3.04 167 007
017t 34 3.10 169
EAFA o] & Al 35 3.76 174 598
017} 33 2.92 172

H1, H4, H5+ R X & A S




AlEl =
Hayes process model 8 \
FOA AR 59 > 7|89 e
(Al vs. Q1I71)
Az B S.E. LLCI ULCI
L UA AR} BT 98o] A AR > A7 e 4696 .1639 1737 8201
L OR| AR} BT Q&) Abs AR -> 7| Boj 3310 1553 0248 5372
AR g -> 7]Hol ¢ 4867 .0658 .3569 6165
TR BRI BT S&o] AFS AR > AlR|E -> 7]Ho|x 2418 .0840 .0893 4165
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5.5

4.5

3.5

Al
5
5.18
4.5
4.71
4.65 4
4.31 3.5
08
4.06 ,
2.5
NEE FAH 6% A o
—Al —17
GO AARTe o] gyt F(1,210) =2.193, p = .140 .
W odo] 233 F(2,210) = 2.023, p = .135 .
ArsAt8 g vtk F(2,210) = 6.956, p = .001 .

JE1

4.55
4.16 4.19
4.07
3.43
3.47
H] o] 5 TAA A5 2207 o=

— AT — <3}

S} R RRFC 8l o] =g 3k F(1.210) = 107, p = .744

L1 89 gt F(2,210) =715, p = .490
Fo22821HF(2,210) = 5.234, p = .006




7. Study 3b: Ay}

<Al zo] tfat FaAtg ah

2199 ISR mEa ik BEQR} golstg
| o= Al 35 4.31 219 .005
QI7t 38 5.18 210
AR A& Al 38 4.71 210 .034

Q17t 34 4.06 222
ZFAA o= Al 37 4.08 213 .067
Q17t 34 4.65 222

1069  |[BuAARed| nEs B REQA folets
H| o & Al 35 3.43 .289 .070
SEd) 38 4.16 2’18
AR A& Al 38 4.55 2’78 .008
SEd) 34 3.47 294
ZAA o= Al 37 4.07 281 162
Q17 31 4.19 294

H12 B350 2 X[X|E gl on, H4, Hb+ A A= 2



AlEl =
Hayes process model 8 \
FOA AR 59 > 7|89 e
(Al vs. Q1I71)
Az B S.E. LLCI ULCI
L UA AR} BT 98o] A AR > A7 e 7663 2157 3411 1.1916
L OR| AR} BT Q&) Abs AR -> 7| Boj 2759 2308 -.1790 7307
AR g -> 7]Hol ¢ 8117 0714 6710 19524
TR BRI BT S&o] AFS AR > AlR|E -> 7]Ho|x 6220 .1651 .3057 9576

\eig'l

H3+= AR = =
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