impact
Research
Lab

Ml 25%] 7|F22hy X[ | 2025.09.25 FAHE2|MNE &ot2



About Speaker

{E2| x| 2SCHE | CEO

olx
i

of 2

/
-

=0l 2 20X 10 2B 0 A[7H0] @2 22|z 2= 0=

I

Key Impact Portfolio

ESYUAEL|Q A}

0

Or A

A

Kr

KIr

Copyright 2025. &) /I E 2| MX|&. All rights reserved.



About Company

Research
Lab

Your Strategic Thought Partner for Better Impact

iImpact

H

FHEYE A

KIr

Copyright 2025. &) /I E 2| MX|&. All rights reserved.



impact
Research
Lab

Ml 25%] 7|F22hy X[ | 2025.09.25 FAHE2|MNE &ot2



soom

=

O

(@)

= 2240 A
A

e O Aelef A

Hotr? (SSIR, 2019)
2lo} 22

ZJZEJI) 2

Research

impact
Lab

i

-8l

VN

NES MAIR

(@)
[

NE

L

L

(description-value dissonance)’2f

=N

Mﬁ

Kjo
Kfo

ol

<Ir

PN R N PNl

ols

QT O R

2

Schoenberger, C. R. (2019). The Alienation of Impact Reporting. Stanford Social Innovation Review, 17(4), 63-64. https://doi.org/10.48558/B76F-BE35
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IMPACT MEASUREMENT
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mfering causaity
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Control Trials
Conduct randomzed
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Level of Difficnliy

Hadley, D., Zadra, J. R., Reynolds, G., Cox, L. C., & Fritz, N. (2018). A Playbook for Designing Social Impact Measurement.

Stanford Social Innovation Review. https://doi.org/10.48558/ET2C-KQ59
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