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Covid-19 has upended the world. 

Asia is no different.
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전례없는도전에직면한세계
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The role of the social sector is more vital than ever. It is at the 

frontlines in:

전보다더중요해진소셜섹터의역할 : 다음과같은활동에대해
일선에서활약

• Providing food aid

식량원조
• Providing direct health care and medical services

직접적인건강관리및의료서비스제공
• Providing emergency grants and loans

긴급지원금및융자지원
• Supporting government initiatives

정부의이니셔티브지원

…while continuing its usual work in delivering social services

동시에소셜섹터는기존사회서비스사업도계속진행하고있다

소셜섹터가이상황에대처했다
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The Doing Good Index shows us how the contribution of the 

social sector can be maximized. 

DGI는소셜섹터의기여가극대화될수있는방법을보여준다

왜 Doing Good Index(DGI)인가

소셜섹터에서사용가능한비용

아시아로들어오는해외원조

2030년까지지속가능발전목표를
이루는데필요한비용
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Aligning incentives around 

doing good

Mitigating the

trust deficit

Maximizing private social 

investment flowing to the 

social sector
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인센티브정비

그방법은?

신뢰결여완화

소셜섹터로유입되는
민간사회투자극대화
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• Incentives for donors

기부자인센티브
• Incentives for recipients

대상자인센티브

• Efficiency

효율성
• Flow of funds

기금의흐름
• Accountability

책무성
• Communication

소통
• Public perception

대중인식
• Institutional recognition

제도적인식
• Talent infrastructure

인재인프라
• Good governance

바람직한거버넌스

• Access to procurement 

opportunities

조달사업참여의기회
접근성
• Procurement process

조달사업진행절차
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DGI란무엇인가

ECONOMIES 

COVERED

설문대상국가수

설문조사에참여한단체수

SDOs

SURVEYED

EXPERTS

INTERVIEWED

설문조사에서인터뷰한전문가수

ECONOMY

PROFILE
국가보고서수
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77

DGI 2020에참여한국가

+ 각그룹내국가는알파벳순서로나열됨

낫두잉이너프

두잉오케이

두잉베터

두잉웰

DGI: 4개의그룹

* 방글라데시, 캄보디아, 네팔은 DGI에새로합류함
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There is room for

1. Improved regulations

2. Better incentives for giving

3. A renewal of trust in the social sector

한국은 ‘두잉베터(doing better)’ 하고있지만
‘두웰(do well)’ 할수있다

다음을통해

규제개선

기부에대한인센티브향상

소셜섹터에대한신뢰회복
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Registering as a nonprofit is time consuming

장시간소요되는비영리단체등록절차

Korea 
180 days

한국

180일

SDOs have to coordinate with 

up to

43
Regulatory Bodies

규제 : 여전히발전중

Asia
94 days

아시아

94일

사회공익단체를관할하는
정부부처 : 43개



규제: 여전히발전중

© 10

Laws are generally enforced even if not easily understood
이해도가낮음에도불구하고법은대체로집행되고있다

77%
of SDOs find 

laws difficult to 

understand

76%
of SDOs report 

that laws are 

generally 

enforced

법이대체로집행되고있다 법이이해하기어렵다



기부에대한인센티브 : 

재무인센티브를충분히활용하지
못하고있다

On the plus side:

1 of only 4
economies that offers incentives for giving 

upon death in the form of charitable bequests

한국은유산기부에대한세금혜택을주는
4개국에속한다

잘하고있는부분:
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Tax deduction rates and limits for charitable 
donations 기부에 대한 소득공제율 및 한도
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100%

• 한국은아시아국가중 유일하게소득공제가아닌세액공제를적용하고있다.
세액공제율은 30%이다.
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81%
of SDOs believe 

that the level of 

individual giving in 

Korea is low

한국의
개인기부율이낮다

소셜섹터에대한낮은신뢰도

One of the top reasons: 
Lack of faith in SDOs

주된이유중하나:

사회공인단체에대한신뢰
결여

3 out of 4
SDOs report a decline 

in funding due to recent 

front-page scandals 

involving the social 

sector

사회공익단체 ¾ 이최근
소셜섹터관련스캔들로
인해기부가줄었다

SDOs believe 

they are fully 

trusted by 

society

Korea(한국) 

: 13%

Asia(아시아) 

: 44%

사회에서충분히신뢰를
받는다
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1 of only 
4
economies in Asia to have 

a nationwide government-

promoted giving day

1 of only 3
economies that has a dedicated 

public procurement agency

Government can signal further support by 

procuring from the social sector

정부차원에서홍보하는
기부의날이있는 4개국중
하나

정부는소셜섹터와의조달사업을통해
더많은지원에대한신호를보낼수있다

정부조달담당기관이있는 3개국
중하나

신뢰회복 : 정부가할수있는역할
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100%

of SDOs 

reported that 

the process is 

transparent
15%

39%

Korea Asia

SDOs have 

government 

procurement 

contracts 

Korea(한국) :

16%

Asia(아시아) 

: 26%

절차가투명하다
정부와계약한단체

조달사업계약을위한
정보를찾기가쉽다

SDOs find it easy to 
find information on 

procurement 
contracts

단체예산내정부조달의
비율

Proportion of 
procurement in SDO 

budget

신뢰회복 : 정부가할수있는역할

한국 아시아

4%

6%

Korea Asia

한국 아시아
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신뢰회복 : 비영리가할수있는역할

Nonprofits can:
비영리가할수있는활동 :

1. Tell their stories better and be more 
transparent
단체의내용을더잘전달하여투명성향상

2. Consider self-certification as in the Philippines 
and Pakistan
필리핀과파키스탄같은자기인증제도고려

3. Engage further with corporates 
기업연계촉진
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신뢰회복 : 기업의기부및참여

82%

55%

16%

33%

13%

Invididual donations

Corporate funding

Government procurement

Government grants

Foreign funding

Prevalence of funding sources*

주요 재정 출처

* % of SDO receiving each type of funding
각유형을받는단체의 %

해외기부금

정부보조금

정부조달

기업기부

개인기부

Proportion of 

corporate 

funding in SDO 

budget

Korea(한국) 

: 16%

Asia(아시아)

: 15%

단체예산중기업기부비율
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신뢰회복 : 기업의기부및참여

SDOs with 

corporate 

members on 

their board

Korea (한국)

: 39%

Asia(아시아) 

: 43%

이사회에기업출신이사가
있는단체

SDOs that work 

with corporate 

volunteers

Korea(한국)

: 37%

Asia(아시아)

: 51%

기업자원봉사자와함께
일하는단체

©

But there is room 

for improvement

개선점
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기회및도전 : 인재인프라

84%
of SDOs 

struggle to 

recruit skilled 

staff

Attracting and retaining talent 

remains a challenge

여전히인재채용및유지의어려움

86%
find it difficult to 

retain them

숙련된직원을유지하는데
어려움이있다

숙련된직원을채용하는데
어려움이있다
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기회및도전 : 인재인프라

Perception 

that nonprofit 

staff should 

earn less

Korea(한국) :

82%

Asia(아시아) :

70%

SDOs receiving 

consistent donor 

support for 

capacity building

Korea(한국) :

19%

Asia(아시아) :

17%

비영리종사자는상대적으로
임금이낮아야한다는인식

기관역량강화를위해
지속적으로기부를받는단체
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기회및도전 : 사회적기업및크라우드펀딩

69%
of SDOs reported 

an increase in social 

enterprises over the 

last 2 years

지난 2년사이사회적기업이
많아졌다

64%
reported donors 

showing more 

interest in social 

enterprises

기부자들이사회적기업에더
관심을보인다

Top 3 areas of operation:

가장많은 3개분야 : 

Education

교육

Information Technology

정보기술

Manufacturing

제조업
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기회및도전 : 사회적기업및크라우드펀딩

24%
of founders are 

over 40

창업자가 40세이상

32%
of founders are 

female

©

Crowdfunding

Future(향후) :

50%

Now(현재) : 

20%

창업자가여성 크라우드펀딩



What governments can do
정부가할수있는일

• Regulations 규제

• Taxes 세금

• Signaling 신호보내기

What businesses can do
기업이할수있는일

• Funding 기부

• Skills transfer 기술이전

• Engage in partnerships 파트너십형성
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대응방안



What social sector organizations can do
소셜섹터기관이할수있는일

• Engage with government and corporates
정부와기업과관계형성

• Build trust

신뢰쌓기
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대응방안



http://www.caps.org/

capsasia

Centre for Asian Philanthropy and Society

caps_asia

http://www.caps.org/
http://www.caps.org/
https://www.facebook.com/asiaphilanthropy
https://www.facebook.com/asiaphilanthropy
https://www.linkedin.com/company/13239603/
https://www.linkedin.com/company/13239603/

