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Overview

• The index in this material is the ‘Giving Index’ that provides comprehensive information on the scope 

and scale of giving in South Korea

• The index presents an objective picture of the philanthropic culture and trend in South Korean society 

and serves as the basic data needed to set up policies and strategies on charitable giving in the future

1. Comprehensive use of data on giving

2. Use of reliable data source: National Tax Service (NTS) statistics, Giving Korea, disclosed 

corporate information, NTS disclosure of public interest corporations, etc.

3. Gauging of multilateral scales of giving: individual, corporation, public interest corporation 

4. Inflation-adjusted analysis

5. Tracking of changes through time series analysis
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I. Outline of Donation in South Korea



• Individual giving made up a higher proportion than corporate giving, with the total of individual giving 

amounting to KRW 10.7 trillion (71%) and total of corporate giving amounting to KRW 4.4 trillion (29%)

• Total amount of fundraising for public interest organizations was KRW 9.2 trillion, with the percentage of 

fundraising sources standing at corporate (36%), individual (35%), other (18%), fundraising organization (11%)
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In 2022, the total amount of charitable giving was KRW 15.1 trillion, and the total amount of 
fundraising for public interest corporations was KRW 9.2 trillion

1. Scale and scope of Charitable Giving in South Korea
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• There was a sharp increase in the early

2000s, followed by a trend of steady

increase, then a slight decrease or

stagnation since 2014

• The first decrease in total amount was in

2020 during the COVID-19 pandemic,

but 2021 recorded the largest amount of

donations with KRW 15.6 trillion

• The average percentage of individual

giving to corporate giving is 65%

individual, 35% corporate, but in 2022 it

was 71% individual and 29% corporate

with corporate giving showing a

noticeable decline
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The total amount of charitable giving was KRW 15.1 trillion, which is KRW 0.5 trillion less than 
KRW 15.6 trillion in 2021

2. Total Amount: Changes by Year

Unit: KRW trillion

Source: NTS Statistics, reconstructed by Center on Philanthropy at The Beautiful Foundation

Total Individual Corporate
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• Between 2021 and 2022,

nominal donations decreased

by 2.9% from KRW 15.6 trillion

to KRW 15.1 trillion, but real

donations decreased by 7.6%

from KRW 15.2 trillion to KRW

14 trillion, which is the largest

decrease since the year 2000.

This reflects the negative

impact of the prolonged

pandemic and economic

uncertainty
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When adjusted for inflation, there is sharp decline from 2022 compared to 2021

3. Total Amount: Adjusted for Inflation

Unit: KRW trillion

Source: NTS Statistics, reconstructed by Center on Philanthropy at The Beautiful Foundation  
*Inflation-adjusted in 2020

Total amount Inflation-adjusted total amount
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• Corporate giving in 2022 recorded a large fluctuation (-20.4%) reflecting a

susceptibility to economic and political changes

• Individual giving showed a more stable trend compared to corporate giving
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The total amount of donation has grown with some fluctuation, with corporate giving 
showing more fluctuation than individual giving

4. Analysis of Fluctuation in Total Amount

Unit: %

Source: NTS Statistics, reconstructed by Center on Philanthropy at The Beautiful Foundation  
*Inflation-adjusted in 2020
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• The percentage of charitable giving to GDP

shows the development level of philanthropy

compared to the economic size, and the

percentages of countries can be compared on

a global scale

• South Korea’s percentage is lower than that of

the US (2.0%) but above the middle when

compared with other developed countries
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In 2022, the percentage of charitable giving to GDP 
was 0.65%

5. Donation Total Compared to GDP
Ratio of donation total to GDP by country: 

CAF World Giving Index 2016

Source: CAF, 2016

US

New Zealand

Canada

UK

South Korea

Singapore

India

Italy

Russia

China

The Netherlands

Australia

Ireland

Germany

Mexico

Sweden

Switzerland

Spain

Czech Republic

Austria

Finland

Norway

Japan

France

O
u

tlin
e o

f D
o

n
atio

n
 in

 S
o

u
th

 K
o

rea

I. 



II. Individual Giving



• The participation rate in individual giving showed a decline over the past two decades, with the rate

falling below 50% for the first time in 2013. But this downward trend has been making a turn around in

the last few years
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1. Participation Rate in Individual Giving
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Source: Giving Korea  *2003-2011 data included direct donations to individuals such as relatives and the homeless. This has been 
excluded since 2013.



• Unlike the decline of participation in individual giving, the average amount continued to rise, and in 2021 

participation rate and average amount both showed an increase. In 2023, both the participation rate and 

the average amount slightly decreased
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1. Average Amount of Individual Giving
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• Long-term trends: Motives for charitable giving are changing with time. Initially, compassion has by far 

the main motive, but social responsibility has gradually risen as an important motive 
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3. Motives for Giving

Social responsibility > Compassion > Personal happiness > Repay others > Tax benefits
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• Charitable organizations have maintained first place throughout 2001 to 2023. This reflects the ongoing 

perception that charitable organizations are effective in fulfilling the different desires of giving
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4. Areas of Giving

Charitable organizations > Foreign aid > Civil groups > Local communities > 
Medicine > Education > Culture & Arts
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• Lack of financial capacity has

continued to be a major reason since

2011 and maintains 40-50% since

2015

• Distrust of beneficiary rose rapidly

from 8.6% in 2013 to 41.8% in 2019,

began to drop thereafter

• No interest in giving has shown a

consistent decrease from 40.1% in

2007 to 10.1% in 2019
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5. Reasons for Not Giving

No financial capacity > Distrust of NPO > No interest in charitable giving > Don’t 
know how to give or any organization
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• There is an overall rising trend in bequests

but large deviations by year

• Bequests through public interest

corporations make up over 95% of the total

• Bequests through charitable trusts saw a

temporary increase when the Public Trust

Act was enacted in 2012, but has had an

overall decreasing trend since
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6. Bequests

The total amount of bequests in 2023 was KRW 476.6 billion, with KRW 476.2 billion in public 
interest corporations and KRW 0.4 billion in charitable trusts
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Source: NTS Statistics, reconstructed by Center on Philanthropy at The Beautiful Foundation
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III. Corporate Giving



• The pandemic period of 2020-2021 maintained a relatively stable level. In 2022, there was a rapid decline

of 19.8% that seems to be the result of multiple factors, including economic instability, high inflation rate,

and global economic recession
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1. Total Amount of Corporate Giving

The total amount of corporate giving in 2022 was KRW 4.4 trillion which is the largest decrease 
since its calculation
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• The numbers of both listed companies and unlisted companies has continued to rise, including during the

COVID-19 pandemic period

• The percentage of listed companies’ total amount of charitable giving in 2020 was 37%, which was a sharp

decrease, then recorded 34% in 2022

• The average amount of donation of listed companies was KRW 1.17 billion in 2018, KRW 0.86 billion in

2020, and fell to KRW 0.64 billion in 2022. The average amount of unlisted companies was KRW 3.7

million in 2018, a small increase to KRW 3.8 million in 2020, then a decrease to KRW 3 million in 2022
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2. Average Amount of Corporate Giving: Listed Companies & Unlisted Companies

The donation amount of 2,352 listed companies (0.2%) was KRW 1.5 trillion (34%), and the donation amount 
of 980,104 unlisted companies (99.8%) was KRW 2.9 trillion (66%)
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• Of the 2,548 companies disclosed on the Data Analysis, Retrieval and Transfer System (DART) of the

Financial Supervisory Service in 2023, 1,787 companies donated more than KRW 1, meaning 70% of the

companies have experience in making a donation

• Both top 10 companies and top 100 companies are showing a decrease in their donation amount. This

implies that the top companies are relaxing their focus on donations
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3. Percentage of Donations of Top 10, Top 100 Companies

The total amounts of donation of the top 10 companies and top 100 companies comprise 43.3% and 
84.3% of the total amount, respectively

C
o

rp
o

rate
 G

ivin
g

III. 

Unit: KRW billion, % Unit: KRW billion, %
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IV. Collected Donation Amount 
of Public Interest Corporations



• The number of corporations hit a high in 2020

with 41,554, then decreased to 37,556 in 2021

but rose again to 39,273 in 2022

• This reflects the impact of economic hardship

on the management of public interest

corporations during the pandemic and at the

same time the growing emphasis of the need

for public interest activities
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1. Outline of Public Interest Corporations

There are all together 39,273 public interest corporations, including 11,727 public interest corporations 
that have completed their disclosure
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Unit: No.

Source: NTS Statistics, reconstructed by Center on Philanthropy at The Beautiful Foundation

No. of 
corporations in 
operation

No. of corporations 
that have completed 
disclosure



• Prior to the COVID-19 pandemic, the rate

of corporate giving to public interest

corporations was high, but the rate of

individual giving rose during the pandemic

• During the pandemic period (2020-2022),

individual giving recorded a sharp increase

of 7.3% near the start of the pandemic in

2020, then a 1.6% increase in 2021, and a

slight decrease of 0.7% in 2022. Corporate

giving showed a large decrease of 7.3% in

2021 compared to the previous year, then

increased by 3.5% in 2022. Fundraising

organizations increased by 2.7% in 2020,

0.8% in 2021, and 0.5% in 2022 compared

to the previous years, respectively, showing

a small but continuous increase 23

2. Sources of Collected Donation of Public Interest Corporations

The percentage of the fund sources to public interest corporations in 2022 were corporate (36%), 
individual (35%), other (18%), fundraising organization (11%)

Unit: KRW trillion

Source: NTS disclosure of public interest corporations, provided by GuideStar Korea
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Global Comparators



Six Factors Measuring the Philanthropic Environment
1. Ease of operating a philanthropic organization: Mid/low-level group
2. Tax incentives on giving: Mid/high-level group
3. Cross-border philanthropic flows: High-level group
4. Political environment: Mid-level group
5. Economic environment: Mid/low-level group
6. Socio-cultural environment for philanthropy: Mid-level group
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1. Global Philanthropy Environment Index (GPEI) 2022

The global average score is 3.63, South Korea’s score 3.94, which is above the average and in the 
mid/high-level group overall
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2. Doing Good Index (DGI) 2024

South Korea is in the ‘Doing Better’ cluster out of four performance clusters

DGI: The Centre for Asian Philanthropy and Society (CAPS). 

17 economies, 2,183 social delivery organizations (SDOs) surveyed, 

140 experts consulted

Four sub-indexes of the DGI

Korea

Source: The Centre for Asian Philanthropy and Society (CAPS), Doing Good Index 2024
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3. Global Philanthropy Tracker (GPT) 2023

South Korea came at 9th place out of the 32 high-income countries for total amount of cross-border
resource flows, which is in the higher rank, and the percentage of cross-border resource flows compared
to gross national income (GNI) is 0.04%

GPT : Indiana University Lilly Family School of Philanthropy, Comparison of 47 countries

Total Cross-Border Resource Flows of Four Types of Financial Outflows

Source: Indiana University Lilly Family School of Philanthropy, 2023 Global Philanthropy Tracker

Source: Indiana University Lilly Family School of Philanthropy, 2023 Global Philanthropy Tracker

G
lo

b
a

l C
o

m
p

a
ra

to
rs



Ⓒ 2024 The Beautiful Foundation all rights reserved.
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